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LAU.PLA. Exams: 
Anstice Brown 
kaxplains 


Ran 

you imsuc Oot 
ding the LLP.A 

suggested, firs 
uld publish 
questions ss! 
us CAamina 
lide 


Sia Also nade two 
suggestions 

March 27 ga 
evan 
that 
mode 


im sone 


stitute sh 


cand 
to a ques 


on pape 
dates whe 
thon Was a matter of opimion 
Secondly, suggesicd that the 
Institute's ctures should oe 
ated to its cAam 


snswer 


timre cioseiy re 
ahhons 

The Instit wouoses the ca 
imtermediate and 
jons from men who 


ners for its 


final examinat 


IN THIS ISSUE— 
New feature on commercial 
artists and their work page 24. 
NEAT WEER'S issue will include 
the second of a series of articles 

on transportation advertising. 


have s Wide experience 
knowledge of 

may 

answer 


dates 


7 opmon nh 


and 


wil no necessalr 


judged on its 
didat« 
prejudiced by holding ar 
contrary to one heid 
eA\amine The Institute's 
matens are designed 
known, for cand 
had a prescri 
perience in 


he can 


fates 


candidate 
n some 


possibly 


cases duc differences 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


u 


To The Editor.. 


nh ine candidate's caperience. The 
publication of a set of model 
answers would serve no useful 
purpose and might be musicading 
Ihe purpose of the Insti 
eclures 18 BOt to coach 
dates for the ckamuinatiwns, bul 
) asst them Dy providing them 
wilh am opportunity to wien 
heu knowledge and to stimulate 
ther interest in the widest aspects 
{ advertising by questions and 
~USSION The lectures are, of 
related to the caanunation 
papers, but it would destroy then 
educational vaiue if they deal! 
cly with questions likely to oc 
niuded in the cxaminations. In 
view of the lectures’ general pur 
pose, and in order that candidates 
mn the provinces May not € 
handicapped, none of the lectures 
® given by any of the cxamuners 
C. ANSTICE BROWN 
Director 
Incorporated 
Advertising 


Advertising Could 


Save Lancashire 


Sin, Advertising could say« 
Lancashire. Has it the guts | 
make a gesture’ 

During the war there were ads 
devoted to savings campaigns 
with footnotes saying “This space 
is presented to the nation by 
some famous advertiser Why 
not a campaign to urge people 
to “Buy British Textiles Now, 
financed by big multiple store 
and similar advertisers? A 
symbol might be put on Lanca 
shire-made goods 

Let advertising 
British ut can be! 

VICTOR STREETER 
Publicity Dept 
R. & A. Main Ltd 
48 Grosvenor Gardens, $.W.1 


° , 
Bury’s Bi-Weekly 
Sirn.—-In the article on the 

South East Lancashire Conurba 

thon (March 20), your contributor 

that although the Man 
chester evening papers circulate 
Bolton, Bury, Rochdale and 

Oldham, “all but Bury have 

papers of their own This is 

misleading. Bolton and Oldham 

have their own evening papers 

whereas Rochdale and Bury are 
represented by bi- weeklies 

H. SIMPKIN 

Advertisement Manager, 

Bury Times Group 


ules 
cand: 


‘ ste 


institute of 
Practitioners in 


show how 


siales 
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3.2 HIGH HOLBORN. 


° 
More Light On 
‘Lurid’ 

Sin. May | point out to D. J. 
Cobb (March 27) that the word 
ud” nearly always used in 
is generally accepted sense 
Despite what Mr. Cobb's name 
less and extraordinary dictionary 
says, this word—part of our liv- 
ing language-—has DOcen freason- 
ably synonymous with (the exact 
neaning of burid” is, of course, 
lurid”) with laring,” “un- 
natural, ghastly y for more 
than a century, and still is, ex 
when used in botany when 
means “a dingy, yellowish 


com 


Cinema posters can be—and 
generally are —correctly described 
as lurid. 

Ihe Gee & Watson advertise- 
nent makes delectable and play- 
ful use of the word lurid. I feel 
that here the writer did not prise 
the word from a dictionary, but 
caught it deftly on the wing. 

S. W. BARTRUM. 


45 Leinster Square, 
Bayswater, W.2 


’ 
Gloomy 
Sink, 1 must point out that we 
did not misuse the word “lurid.” 
We appreciated that one of its 
meanings is “gloomy” and jt was 
m that sense that we used it 
Admittedly in a slightly face- 
tous vem, our advertisement 
copy referred to the lurid (Le., 
gloomy) temptation in a Jubilee 
year to produce one of those 
ponderous histories of a firm. 
\. LEONARD MORRIS, 
Sales Manager, 
Gee & Watson Ltd. 


Leicester College 
Ad. Course 


Sik, -We read with interest the 
report under To-morrow’'s 
Topics” (March of the pro 
gress of plans for the intensive 
course in advertising at the 
Leicester College of Art and 
Technology 

Plans for the course were in 
existence before even a represen- 
tative of the Colleges addressed 
the International Conference on 
the subject last year responsible 
members of the profession have 
examined them in some detail 
already 

The Commerce Advisory Com- 
mittee of the College of Tech- 
nology gives the widest possible 


Arauw 3, i952 


ROE 


OUTDOOR 
ADVERTISING 


LONDON) 

174 New Bond Se. Ww 
Regent 6158 
MANCHESTER 
20 St. Ann's Sq. 4 C2 
Biockfrrars 2786 


lautude in the planning of 
courses, and in fact much of the 
work done there in management 
studies and teaching techniques 
has been of a compietely pioneer 
nature very successiul but 
difficult to “cxamune The same 
techniques are to be used in the 
advertising course 
The representatives of the ad 
vertising bodies mentioned have, 
for some time, taken the greatest 
possible interest in the develop- 
ment of the advertising course, 
and as a logical consequence have 
been asked to act in an advisory 
capacity together with represen- 
tatives of industry, the clubs, and 
the main Commerce committee. 
The recommendations made 
for changes in prospectus and 
syllabus were munor It was 
agreed that the syllabus is so far 
reaching, designed as it is to pro 
duce responsible advertising 
executives by means of “project” 
and group-discussion techniques 
that it would be undesirable to 
link it closely with the existing 
examinations. In consequence, it 
was decided to re-plan the pros- 
pectus to make the obvious ad 
vantages of the course more 
widely known 
It has always been the Policy 
of the Colleges to run a “pilot 
course for a minimum of students 
at the outset, and that is the pre 
sent intention. By this method the 
techniques of the Colleges have 
earned a national reputation 
which is richly deserved. Nomina 
tions for students will be wel 
comed 
ERIC BROWN, 
RICHARD NEWCOMBE 
Directors of Studies 
Lewester College of Art and 
Technology. 


The 1952 Year Book for the 
Wythenshaw and Northenden dis 
tricts of Manchester, published at 
Is. by the Wythenshawe Recorder 
packs a great deal of local data 
into its 96 pages. of which more 
than one-third are advertisements. 
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Arau 3, 1952 


The 19th Annual Conference to be held at 
Brighton, May 8th-1 1th, will be one of the most 
important ever organised by the Advertising 


Association. 


It will focus the attention of advertising men and 


women on the great changes in market condi- 
tions and on the new importance of marketing. 


Rearmament, the dollar gap situation and the 


effect of the Budget present new problems. To 


all of them the Conference will bring a 


new approach and will discuss vigor- 


ous new methods for tackling them. 


Have you registered yet as a delegate to the 


Brighton Conference? 


“ will be free entertainment for the ladies, including special 


ADVERTISER'S WEEKLY 


The Conference opens with a Reception by the Mayor and 
Corporation of Brighton at the Pavilion, commencing at 
8 p.m. on Thursday evening, May 8th, followed by four 
Business Sessions on the Friday, three Business Sessions on 
the Saturday, a Dance on the Saturday evening, and a 
winding-up “ free-for-all’ Business Session on Sunday 
morning. The Clubs are organising a Luncheon on Sunday. 


FACILITIES 
All delegates and individuals accompanying them will enjoy 


special facilities provided by the Brighton Corporation. There 


mannequin parade, coach tour of Sussex countryside, visit 
to theatre. 


Complete this Registration Form TO-DAY 
and post to the Director-General, The 
Advertising Association, 10/111 Fleet 
Street, London, E.CA. : 


To the Director General 
The Advertising Association 

110-111 Fleet Street, London, E.C.4 

Please register me/us as delegate(s) to the 19th 
Annual Conference, for which I enclose Registration 
Fee £2 2s. Od. a eee. : : 
(£1 1s. Od. if under 30 vears of age on 8 May. 1952) 


#1 shall be accompanied by 


in a non-business capacity. 


| «Each Delegate is entitled to free registration in 
respect of one person accompanying him/her, it 
being understood that the said person shall not 
attend the business sessions (with the exception of 
that on the morning of Friday, May 9), but will be 
entitled to attend the social functions and partici- 
pate in the programme of ladies’ entertainment 


THE ADVERTISING 
NINETEENTH ANNUAL CONFERENCE BRIGHTON 8-11 


REGISTRATION AND APPLICATION FORM 


ASSOCIATION 


MAY 


1952 


Name ( Block leters—please state Mr. Mra, or Miss) 


Business Description 


Address 


If an officer or Member of a Publicity or Advertising 
Club or Association, please indicate name of Club 
and, if applicable, office held 


Are you interested in the possibility of playing Golf 
at Brighton? YES/NO 


Would you like an application form to be sent you | 
for the Luncheon organised by the Advertising and 
Publicity Clubs on Sunday, 11 May? YES/NO 
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neet Britain’s more discerning 


Through Woman's | P A eo’ ; 
= Be Keen of judgment, she is willing to pay \ : 1 x \ — 
fa for something a little better. She is immengély = / YA ? - 

practical in the running of her household, and Ly + e 
maintains a good living standard by shopping wisely = gy 

Advertisements are important to this woman, Yeutan sell is yd 

effectively, consistently, week by week by advertisiuty in )) 
Woman's Pictorial, her regular weekly ms , —~ ee _ 


WOMANS PICTORIAL” 


AN A.P. PUBLICATION + PAGE RATE £120 - 4id. WEEKLY 


& WW. BURNETT, Advertisement [ecor, THE AMALGAMATED PRESS LTD, THE FLEETWAY HOUSE, FARRINGDON STREET, LONDON, E.C4 
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A.A. Conference Delegates Are To Tackle 


Economie 


Problems 


SPEAKERS NAMED FROM PARLIAMENT, 
PRESS AND BUSINESS WORLD 


HE first list of speakers for the Advertising Association's 
Conference at Brighten, May 8—11, makes it clear that the 
economic themes, which delegates are to consider at the 
business sessions, will be introduced at the highest level. They 


will deal with a wide range of 
problems affecting advertising 
from design to dollar export. 

It is expected that Mr. Oliver 
Lyttelton, Secretary of State for 
the Colonies, in the opening 
session on Friday morning, will 
speak on “The Trade Outlook 
for the Home Market” on behalf 
of the Government. He will be 
followed by Paul Bareau, well- 
known economist, journalist and 
broadcaster, who will interpret 
the present situation in terms of 
background for advertising for 
1952 Geoffrey Browne of The 
Economist will then review the 
present distribution of spending 
power, as reflected by wage and 
income levels. In the same ses 
sion the important question of 
dollar export will be introduced 
by Sir Wavell Wakefield, M.P 


Standards of Quality 


Immediately after lunch, the 
economic theme will be con 
tinued by D. N. Chester, a fellow 
of Nuffield College, Oxford, 
another well-known lecturer and 
broadcaster, who will deal com- 
prehensively with “The Con 
sumer.” Within the same ses 
sion, Dr. Edward Lloyd of the 
Nielsen Company, has accepted 
an invitation to speak on the 
present state of “Branding,” and 
D. A.C. Butlin of National Cash 
Register Co. Ltd., will speak on 
“The Future of  Self-service 
Stores.” 

After tea, a special session de- 
voted to “The Retailer and 
National Advertising” will be 
opened by Sebastian Earle, 
managing director of Selfridges. 
He is expected to deal with the 


the Douglas 
the develop- 


implications of 
Committee, and 
ment of voluntary standards of 
quality Subsequently, the 
editor of Store, A. W. Plowman, 
will briefly review the problems 
of the retailer in relation to the 
advertised national product 
On Saturday a talk on 
Social Responsibilities of Adver- 
tising.” will be followed by 
Leslie W. Needham, chairman of 
the ALD. Committee, who will 
outline the methods such adver 
tising has already adopted to 
prevent abuse and to maintam 
standards 
R. J 


“The 


Cruickshank, editor of 
the News Chronicle, is to speak 
on “How the Editor views the 
Advertisement Columns,” and 
then Sir Hugh Casson, who was 
recently knighted for his work in 
the South Bank Exhibition, will 
talk on what advertising has 
done to foster good design and 
@ Continued on next page 


LONDON OPIKION keeps whole 
families laughing — AND 
BUYING! See that this light 
hearted monthly with the 
heavy reader response goes on 
vour schedule TO-DAY! 


Brighton--May Mecca of Advertising 


BOOKED TO SPEAK AT BRIGHTON 


Oliver Lyttelton Dr. Edward Lloyd Sebastian Earle 
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Facing A 
New Age 


MESSAGE FROM 
SINCLAIR WOOD 


In a special message 
ApvirtTis1e® Ss Wrikty, Sin 


cla Wood, the Conference 
chairman, write 
“We may be on the 


threshold of a new age in 
advertising. The nation faces 
new sernous 
tasks 


and 
which advertising must 
Manufacturer 
in one field 
after an- 
other — find 
themselves 
swept into 
a buyer's 
market, 
and adver 
tising must 
sell again. 
There are 
problems 
of produc- 
tivity, in 
dustrial re- 
lauions, thnftiness and other 
social questions to the ser- 
vice of which advertising 
must increasingly be drawn 

“So, it is more necessary 
than at any time in the last 
twelve years, that advertising 
people of all sorts and from 
all quarters should come to- 
gether, to share views and 
sharpen one another's minds, 

“The Conference  pro- 
gramme is designed to pro- 


COCOONS 


he Ip to solve 


Sinclair Wood 


vide that opportunity. There 
will be something for all to 
bite on-—-creative people and 


technicians, as well as ad- 
ministrators, executives and 
salesmen. Brighton is near 
for most, cheap to get to, and 
mexpensive to stay at, and it 
is a pleasant place to be, in 
May. I hope many will come 
and help to make this Con 


ference a success —the old 


hands and manv of the 
newer generation who are 
now thrusting their wav to 


wards the top. 


THE CHAIRMEN 


Chairmen of sub-committ 
are 

Finance-H. A. Oughton 

Programme —A. Everett Jon 

Social Miss Olive Bird 

Publicity Ronald BO Brow: 


Clubs—-W_ R. Balch 
Golf--Andrew Milne 


. 


@ Continued from previous page 


Aran 3, 1982 


Brighton Highlights: Session For The 
Under 35’s And ‘Any Questions?’ 


rove public taste motion for debate ss “That a 


In the afternoon Nicolas Bent Career in Advertising Tends to 
-y will speak on “Humour in Promote a Cynical Attitude to- 
wards the Consumer.” Brian 


Advertising.” 
After tea, in the last of the 
ganised sessions, the panel for 


McCabe, of Foote, Cone & Beld- 


ing, will act as convener for this 


Session, and those wishing to 
et” Econ ahh aT A “catch the Speaker's eye” should 
Nicholas, Ashley nstedion send their names n advance to 
Howard Wadman Asthus Mr. McCabe This Session, 
" . which will be opened by the 
Bo rt oe = Under 35's, will of course, be a 
snd r ‘ental pan (Fete full session of the Conference, 
Horne The quest on master and therefore open to all dele 
wil te W Donald HH. #4ts, both to attend and take 
McCullough part 
Ihe list of speakers will be 


Social Programme 
Thursday, May & 

& pm Civic reception and 
under the chairmanship of F. P. dance. Royal Pavilion, Brighton. 
Bishop, M.P., will take place at The Mayor and Mayoress of 
0 on Friday evening The Brighton, Alderman Eric Simms 


completed within the next week 
or ten days 
The “Under 35's” Session, 


Ad. Chieis Survey Prospects 
Oi The Conference 


Many leaders of advertising have welcomed the opportunities which 
the Brighton Conference offers for the industry to adjust itself to 
the changing economic scene. Below we give the views of William 
Faux, director of advertising, Associated Newspapers Lid., and 
Reginald A. F. Williams, advertisement director, Condé N 
Publications Led. 


Mr. Faux said this week Mr. Williams stated 
It is now nearly twelve “The Brighton Conference en 
months since the International ables advertiser, agent and pub- 


Advertising Conference in lisher to discuss dispassionately 
London. By the ordinary shape the increasing number of prob- 
of things the mere passage of lems which each is having to 
tume alone would provide reason face, which have been multiplied 
for a re due to rapid- 
assembly of ly changing 
all parties condit bons 
interested in facing the 
so highly manufac 


sensitive an turer, mer- 
instrument chant and 
as advertis- selling agent 
ing This should 
“But the result in a 
recent vio- closer 
lent changes understan d - 
in the pat- ng and re- 
tern of world spect for 
economies each party's 

have set up difficulties 
W. Faux many prob R. A. F. Williams Further, it 
lems to face will give 
» our own home and overseas younger executives from all over 
irkets, and the skilled men and Great Britain the opportunity of 
women of advertising will have broadening the ttlook and 
nany serious responsibilities and, knowledge by meeting to discuss 
verhaps, great opportunities problems and exchange ideas to 

Everyone whose livelihood their mutual benefit 

ind future is touched at any “It is hoped, therefore, that as 
nt by publicity and the prac many advertising men and women 
tice of advertising must feel the as possible particularly the 
coessity of some attendance at younger gencration. will attend 
he Brighton Conference starting this important four-day Confer- 
May & Personal contacts are ence, which should be a most 
essence of sneedy and suc- worthwhile follow up to. the 
sful results and the famous air highly successful International 


Brighton will doubtless make 
contribution 


Conference held in London last 
year.” 


and Mrs. Simms, will receive 
delegates on arrival and will be 
supported by Sir Miles Thomas, 
president of the Advertising 
Association, and Lady Thomas 
The reception will be from 8 p.m 
to 8.30 p.m. and will be followed 
by dancing until midnight 
Refreshments will be provided 
Evening dress optional 
Saturday, May 10 

8.30 p.m.—midnight 
dance at Hotel Metropole. 

This will takes place in con- 
junction with the Conference 
Social Club of which al! dele- 
gates and their wives will be 
honorary members There will 
be a running buffet and bar and 
the only cost to delegates will be 
in respect of refreshments. Even- 
ing dress (dinner jackets) or dark 
lounge suit 


Sunday, May I! 
12.30 p.m. for 1 


p.m. Clubs’ 


This is being organised by the 
advertising and publicity clubs 
and associations of Great Britain, 
but is open to all delegates and 
their guests 


Ladies Only 


Friday, May 9 

2.30 p.m. Fashion show a: the 
Hotel Metropole (Winter Gar- 
den). Organised and sponsored 
by the publishers of Harper's 
Bazaar. Tea will be provided 

745 pm. Ladies’ theatre 
at the Theatre Royal, Brighton 
The tickets for this entertainment 
have been given by the direc- 
tors of Gee & Watson Lid. As 
booking arrangements necessarily 
impose a limit on numbers 
tickets will be allocated jn strict 
order of application 


Saturday, May 10 
2.30 p.m. Coach trip to beauty 


spots including Lewes, Uckfield, 
Crowborough and Tunbridge 
Wells, arranged and sponsored 


by the directors of the Brighton 


Herald Ltd, and the Southern 
Publishing Co., Ltd. Tea will be 
provided 


The Organisers 


The Conference Committee 
consists of: 

Sinclair Wood* (chairman), 
vice-chairman, F. C. Pritchard, 


Wood & Partners Lid 

W. R. Balch,® director, W. H. 
Gollings & Associates Ltd 

Miss Olive Bird.* office adver- 
tisement manager, The National 
Magazine Co., Ltd 


Clifford Bloxham. managing 


director, Clifford Bloxham & 
Partners Ltd 
C. G. Browne, former director 


@ Continued on page 46 
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PRESS NEWS & PROSPECTS 


Newsprint: ‘More Soon At 
Reduced Price’-—Bishop 


Best post-war news yet of news- 
print was given to “Adver- 
tiser's Weekly” yesterday 
(Wednesday) by F. P. Bishop, 
M.P., general manager, News- 
print Supply Co. 

He said: “I expect im the next 
few months a considerable 
improvement in supoly and, I 
hope, a considerable reduction 


in price. 

Mr. Bishop explained his opti- 
mism: “For some time past it 
has been clear that the supply 
position was likely to turn in 
our favour, and this is due in 


sumption elsewhere in the 
world. Certain markets have 
been shut to imports, with the 
consequence that increased 
supplies have become available 
here. 

“The tide began to change some 
time ago, and we are now 
beginning to see the stream 
flowing our way.” 

The Newsprint Co. chair- 
man sounded one cautious 
note: “I would warn all con- 
cerned that a tide does not 
always flow the same way.” 


Meanwhile—up go selling prices 


GRAPHIC 2d. 


ON MONDAY 


(Wednesday) that the 


Kemsliey Newspapers announced y 
price of the “Daily Graphic” will go up from 14d. to 2d. om Monday. 


The decision, they say, was inevitable 
recurring increases in wages ond in the price of 


“in the light of 


| 


Also up a halfpenny to 2d. are Kemsley provincials, Newcastle 
1, Sheffield Telegraph, and Western Mail (Cardiff). 


Increased costs 


of newsprint, 


labour, transport, and other 


charges are forcing three Yorkshire papers to raise their selling 


Price 


As from next Monday, the Yorkshire Post, Leeds, Yorkshire 
Observer, Bradford, and Northern Echo, Darlington, will cost 2d." 


instead of Iid. Also increasing to 2d. on Monday is the Liverpool 


Daily Post. 

Announcing its decision, the 
Yorkshire Post stated: 

“Although the demand for adver- 
tising space in the Yorkshire Post 
is remarkably well maintained, it is 
impossible to derive all the help we 
might from this source of revenue 
because of Government restrictions 
on the use of newsprint. We have 
either to raise the price of the paper 
slightly or to make drastic econ- 
omies in our service of news for the 
public.” 

7 * * 


With the publication, on April 9, 
of its seventh issuc, Vogue 
» will cost 2s. 6d. instead of 3s. 


H. W. Yoxall, managing director, 
Condé Nast Publications, says 
“The price reduction opens up a 


big new market, and increased sales 
will more than balance the smaller 
revenue per copy.” 

* 7 * 

Newspapers will henceforth 
enjoy greater freedom in ¢ 
matter of page’ sizes. 

The Ministry of Materials has 
now decided that any newspaper 
may apply. for reasons other than 
mechanical necessity, for a licence 
to print pages of a size greater than 
RS pre-war pages 

While an increase in page areca 
will not affect the existing tonnage 
ration, it will allow greater free- 

to a newspaper in the use of 
its permitted consumption 
* * * 


West Midlands 
Newspaper Society 


The annual general meeting of 
the West Midlands Newspaper 
Society was held at Birmingham on 
The retiring president, 


‘ Johnson = ( 
Gazette), was host at luncheon and 


| cates the president of the 


| Newspaper Society, Eric M. Clay- 
son. and the director, H. R. Davies. 
Elected president for the coming 
year was H. R. Bewley 
Herald). A. L. Askew (Coventry 
) becomes vice- 


secretary. A. L. Askew and L. E. 
Emery were appointed to maintain 
liaison with the West Midlands 
Newspaper Advertisement Execu- 
tives’ Association. 


* * * 


With reference to the news 
agency report in our last issue in 
which it was stated that Mr. 
Justice Roxburgh had expressed 
the view that the trusts of a settle- 


ment made by Lord Astor and 
David Astor in 1945 were void, 
Lord Astor's solicitors state that 


this referred only to certain trusts 
of the settlement. 

His lordship reserved his judg- 
mem. Stop Press. 


First of the electric ad. maps—pro- 
duced by ¢ vis Advertising 
Service Lid.. Manchesier-—to 


installed in France. 


Exhibitors Wanted 
More Publicity 


More than 125 exhibitors taking 

rt in Glasgow Corporation's 

Iding and Civil Engineering 
Exhibition which opened last week 
at the Kelvin Hall, have voiced 
loud criticism of the Corporation's 
publicity for the show. They con- 
tend that the publicity being given 
the exhibition docs not jusufy the 
huge expense which private enter- 
prise is putting out in building up 


Waker Barlow, manager of the 
Kelvin Hall, has pointed out that 
over £1,000 a weck was being spent 
on advertising. Glasgow, he said, 
had the finest advertising medium 
in the country in its transport 
services. 


TV. Ad. Switches To 
Boat Race Result 


A pre-arranged chanee in a 
Philips Television advertisement in 
Saturday's Evening Standard gave 
the Boat Race result in the later 
editions of the paper. 

he advertisement, a front page 
4 in. double, carried an illustration 
of a television receiver with the 
screen showing a crew rowing. In 
the later editions this picture had 
given way to the words “Oxford 
won by ten feet.” 

If the boats had sunk or the race 
been cancelled, the words “Never 
mind, but you will still be able to 
see it at its best on Philips Projec- 
tion Television” would have 
used under the picture of the boat. 

Publicity manager of Philips is 
Norris Pratt, and the advertising 
agents, Erwin Wasey & Co., Lid. 


Market Research Will Support 
Treland’s Dollar Drive 


Market research for Irish indus- 
tries, and research on production 
potential for dollar-carning Irish 
goods, is to be carried out immedi- 
ately by two American firms for 
Coras Trachtala—the Irish Govern- 
ment's dollar<drive organisation. 

Firms engaged, which are to com- 
plete their work in three months, 
are Wallace Clark & Co., 
York, and Alderson and Sessions of 
Philadelphia. The former company 
will carry out the management and 
consukant work on productivity 


potential, while Alderson and 
Sessions will cover the marketing 
and distribution; they already have 
some familiarity with Irish matters 
as they did a similar job for the 
Irish Linen Guild. 
¢ researchers are to devote 
particular attention to developmen 
of existing exports and their reports 
will provide detailed recommenda- 
tions on design, packaging, price 
levels, distribution outlets. 
This is the first time that the 
Irish Government has encouraged 
market research. 


ADVERTISER'S WEEKLY 


‘BETRO LTD? 
IS PLANNED 


Apvertiser’s WerKLY learns 
that an organisation called Betro, 
Ltd.. is in process of formation 
as a successor to the British 
Export Trade Research Organ 
sation, now in liquidation 


It will have much the same 
objectives as Betro but will work 
with a skeleton staff and will 
receive no Government grant. It 
may Operate on a more ambi- 
tious scale when the economic 
situation improves Meanwhile 


it will serve to keep the name of 
Betro alive and to act as custo- 
dian of Betro’s export marketing 
documents and data 

It is understood that Roger 
former director-general, 
and other members of the coun- 
cil of Betro will be associated 
with the new organisation in a 
voluntary capacity 


Cinema Survey 


A survey of attendances at the 
3.865 cinemas controlled by 
Theatre Publicity Lid. is being 
sent to advertisers and agents 
Figures given, based on Board of 
Trade surveys, show coverage by 
the Registrar General's standard 
regions and by counties 

The survey estimates that “a 
two-minute film played for one 
week in all available T.P 
cinemas reaches 37:2 per cem of 
the population over the age of 


Easter Publication 
Owing to the Easter holiday, 
“Advertiser's Weekly” will be 
published a day eartier next 
week—on Wednesday instead of 

Thursday. 


five” and that “a filmlet shown in 
a smaller number of cinemas” 
not all cinemas accent filmiets 
“reaches 26 per cent of the popu- 
lation over five.” 

The folder also contains a list 
of all cinemas under Theatre 
Publicity’s control, together with 
number of seats, number of per- 
formances that include advertis 
ing films. and the percentage of 
population over five that can be 
reached in any county 

Theatre Publicity are also con- 
ducting a survey into the kind of 
audience covered and the impact 
which films have on them 
Results of this survey are not 
expected to be ready until next 
autumn 


AD. DISPLAY HALL 


A new hail devoted solely to 
the display of advertisements is to 
be opened at 29 Poland Street. near 
Oxford Street, London, shortly 
after Easter 

Cost per weck for the display of 
an 8 in. x 5 in. advertisement is Ss. 
but rates will be on a reduction- 
for-quantity basis Postal adver- 
Admission 


tisements are accemed 

is free to the public 
Manager of London's Advertise- 

ment Hal! is Mrs. J. S 
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Printed Post 
Still Losing 


Despite the mncrease jast f 
1d to I}d for the pr d 
rate the t re ate 
money mn the = 

The was fis wd by R 
Locke, director {f postal » 
at a luncheon m ne of “ 
Direct Mail Adv ma Asso 

Compared with ’ 
# other enrrvond smd dd 
ing the service given by the GPO 
Mr Locke wid increases ' 
rates could he described 
ctoemive 

The campaign which had been 1 
by the P Office, using 
direct ma od s a 
ments, had ted im th 
of underpaid foreign let ‘ 
each week her duced 
(a) (nn ue 

About § ' ' ' “ 
posted im th un dail Ih 
were amen ’ fah 
letters in the 6 pin " 
London every day. Ever me 
t be delivered in England ‘ 
Wales by first post the following 


day 
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‘ . . _ IRISH AGENCY’S 
Shopping Basket Check  sivEr JUBILEE 
Operates In 80 Towns oer eevers 


Britain, which is operated by 
Sales Research Services Lid. is 
now available to manufacturers 
of “shopping basket oducts.” 

Issued at three-monthly intervals 


he basis of cominuing field 


work involving imterviews wah 
han five thousand hou 


* the ndex a ws chimed 
bles the manufacturer to detect 
hange in buying habits in time 
deal with a before he is faced 
auth « production probler 
th heldwork Ss spread ove 
+ 


gity towns and villages of Gre 
a) n, different households being 
viewed in successiv thre 
hiy periods. Buying potentia 
bh value of sales and value and 
ne of competitors’ sales ar 


ong the data provided 

Directing the index is W. N 
(Coglan, managing director of Sales 
Research Services 


Ads, And Publicity Stunt Sent 
Sewing Week Sales Soaring 


Backed by the ade with more 


than 10.0 yume uhes of 
vertising, Sewing Week though 
was the week f Ne 
inercased sales in some departments 
of more than 7S px em of store 


taking part 
Nationa Necd! An 


organisers of h vem 
celebration lunch at th 
brday when director I 
praised Vowe & Vision 
relations firm, who con 
hum for a need 1 a 
which launched th Ww 
widespread put y on 
ind nema new ‘ 
natronal and p m 
Fifty-six newspapers 
regoonal sewing pet 
h f nv 
window displa omp 
vers in the depa “ 


it. V HO Bennett 1 


the public 


cived 
haystack 
ck w 
I Visitor 
nd 
s 
sponsored 
s for 
on Wir 
group 
4d. sW 
Anthor 
td K 
M 
Folytoch: 


Budgct 


Lid., Glasgow (Display by Rowland 
t Jervis) S.t England. Frank 
Ltd orwich 
(Display by I Lincoln) 
London, Grant Bros., Lid., Croy 
don (Display by E. Barton) 
SW. England, i Maves & Son 
Lad Southampton (Display = by 
G. L. Wheelan); Wales and Mid 
lands, Owen Owen (Coventry) Lid 
( oventry (Display by D G 
Woods): N. England, Owen Owen 
{td Liverpool (Display by G. D 
Fletcher); Scotland and N. Ireland 
Leth Provident Co-operative Soc 
Ltd, Leith, Edinburgh (Display by 
Dalrymple) 
Judges included Eric Lucking, of 


Liberty's vice-chairman British 
Display Association 
* * * 


Footnote to a successful publi 
stunt: Citizens of Napier, New 
Zealand, have cabled a challenge 
They say they could find a needk 
na haystack quicker than the 22 
minutes 18 seconds it took in 
| ondon 


Among the guests at the 


brate the success of Sewing Wee 


& Varley Lid.), John Me 
Sewing Cotton Col 


toalf «tb 


¢ Arts Bureau lunch held to cele- 
4 N.C. Varley (Colman, Prentis 


* & biston Lid), F. H. Booper (English 


NM Thatcher (Practical Press Lid 


Brindley Lid.. well known Dublin 
agency, presentations were made on 
behalf of the staff to Bran D 
O Kennedy, founder and managing 
director and D. B. O'Kennedy 
director of production A bouguct 
of orchids was presented to Mrs 
O'Kennedy, wife of the managing 
director 
Returning thanks Brian 
O'Kennedy said that O Kennedy 
Brindicy Ltd.. was now one of the 
leading advertising organisations im 
the country E ver-increasing 
demands for soundly planned ad- 
vertising based on a thorough know 
ledge of the Irish market had, he 
said, made further expansion of the 
firm necessary and he announced 
that additional offices would 
opened shortly im the city centre 
D. B. O'Kennedy also complimented 
‘ 2 the staff on the high standard of 
Big Campaign For work produced by all departments 
> rye and thanked them for their co 
Kleenex Tissue operation 


Handkerchief: ae 
What - " 7 a A Manchester Gets 


‘ver consum ‘ pagn for a 
issu handh chief a i break Ready For N.A.B.S. 


hortiv no hu tr 
wend re a3 . - ‘ As coe A streamer and two posters have 
tured in this coug for the first been produced to publicise the mid 
tune The maker Cellucotton might matinee of the film “Robin 
Products Ltd P s supplies Hood and his Merrie Men” which 
were imported from the U.S s to be held in aid of N.A.BS. at 
They w , . by the the Odeon. Manchester on Thurs 
rmidd! of h h The day, April 24 
cconomy Kicenex {f 78 doubk W. J. Harrop, managing director 
* tissues, size 9 in. x 7 un. will retail Osborne-Peacock Co Lid is 
at Is Th gu yc contaming president of the Manchester Com- 
10) doubh ssu rc 10 im. x mittee of NA.BS. and P. H 
? in. will sell at 2s Winter advertisement = representa 
Agents ar Fow Cone &€ tive, Manchester Guardian, 6 chau 
Belding Lid man 


EXPERIMENT IN AGENCY PRACTICE 


Over SO young nen and Crowther & Nicholas H W 


women from advertising agencies Bawden. the Institute's education 
throughout the < y attended officer was responsrble for 
during the week d. at Lyme sdministration 
Hall, Cheshire, a « se organ The students. divided = into 
ised by the education committee syndicates. were given the task 
f the LLP.A of planning a national campaign 
E. Ward Burton. director, Lon after which their proposals were 
lon Press Exchang hairman of criticised by the tutors 
the education comn ¢, presided The editor of “Advertiser's 
and the tutors were R. S. Caplin Weekly,” who attended as an 
chairman, ROS. Caplin Ltd observer, will give, in next week's 


( B. Bagg, direct Rumble issue, his impressions of what 
Crowther & Ni is Ltd proved an interesting and highly 


Howard Wadn f TT. B successful experiment in educa- 
Waddicor & Associa lid. and tien” for advertising agency 


H A B. Lee f Rumble practice. 


MIDLANDS MANUFACTURERS PLAN 
PERMANENT TRADE EXHIBITION 


A permanent ! exhibition at the exhibition will be about 1s. 
“ ¢ small manuf s in the » week. Only products of a high 
Midlands will t ff doa “super quality will be accepted 
salewnan serv hoost their Home and overseas buvers 
products throug world, is will be invited to the exhibition 
to _be set up in B gham They will be able to place orders 

The ventur ‘ g sponsored an ee th the full 
by the Midland - ae ie m the spot-—-ernher w ec full 


time sales organisation working 


National Unior Manufacturers 
und has the hack Birmingham here, or with individual exhibitors 
Corporatior wt to spend At a press conference in Birming- 
about «£7,004 t vating two ham. Wilham Blackwell, Midland 
adjoined blitzed | es in John rezion chairman of the Nt 
Bright Street said the exhibition was expected to 
The N.UM. w this sum give a boost worth thousands of 
hack in rent when moves all its pounds to small firms who could 
existing administ ffices to the not afford to employ high-pressure 
new site salesmen or run big publicity 
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iumiring Aberdeen Publicity Club's new badge at 
4 ; 


Lord Provost Reid, 


Yule (Glasgow) and Mrs 


Colonial Prospects 


Yardley Ad. Policy 


to be more evenly dis- 


Aldwych Meetings 


Aldwych Club Golf Circle include : 


Competition to be played through- 


~~ Price Of Books 


Morning, 18 hole bogey competition 


public would not buy 
best score for the hidden f nine holes 


some Stableford competition with 
2nd prizes given by 


New F.S.C.C. Date 


he Fleet 
Street Column Club golf circle will 
d at Coombe Hill on Thurs- 


In Brief... 


28, as originally arranged 


Transportation Ads. 
Produced and designed by D. J. 


Passmore & Sons Ltd., 
is a spiral-bound booklet issued by 


group of coach and bus companies. 


p available on their vehicles are 
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RADIO ROUND- UP 


Nearly 


compa 
16,100,000 for the B. 
Programme, | AA} 
Home Service and 3,300,000 90 tele- 
vision viewers. 

This conclusion is reached in an 
audience check carried out by the 
British Market Research Burcau 
Lid., for Radio Luxembourg Adver 
tising Lid 

The aduk Luxembourg audience 


for Saturday night drops to 
2,700,000; the BAC Ligt pro- 
gramme audience falls to 9,000,000 
and television to 2,800,000, while 
the Home Service increases to 
17,000,000, 

About ¥) per cent of the adult 
population of Great Britain, it is 
computed, listen to some Radio 


Luxembourg programme during the 


course of the week 

It is estimated that of the usual 
evening audience, 3,800,000 are 
working class and the remaining 
listeners are upper and middle 
class The audience is almost 
equally divided between men and 


women and falls in the following 
age groups—17-19, 1,900,000; W- 
44 1,500,000 45 and == over 
1.300.000 


Popular In The North 


There are more listeners in the 
northern half of Great Britain than 


in the south Those for Greater 
London are estimated at 400,000 
as compared with 1,400,000 for 
Lancashire, West Midlands and 
North Wales 

The top “once or twice-a-week” 


show is the Sunday evening Gracie 
Fields Show (sponsored by Lever 
Bros.) with an estimated adult 
audience of 2,700,000. Second is 
The Irish Hour (2,600,000), while 
Pick a Tune for £200 (Airwick) 
and Quiz Corner tie for third place 
with an estimated lisienership of 
2.300,000 

Of the programmes broadcast on 
three or more days a week, the 
Adventures of Dan Dare (Horlicks) 
takes top place with an audience of 
1,700,000, followed by Record 
Requests and Movie Magazine 
(Silvikrin) with 1,500,000 listeners 

The check was spread over Sik 
days, 12.026 men and women aged 
17 years and over being interviewed 
in 36 towns. 


Radio Sales Drop 


Consistent popularity of radio- 
rams during 1951 is reported in 
TRA magazine. Total radio sales, 


however, were considerably lower 
than in the previous year because of 
increased purchase tax Radio- 


gram sales in non-tclevision areas 
were generally below those for the 
television areas. 


5 Million Listen 


Be verndge 
lightly brushed aside 
who accepted them should see that 
this does not 


named hours so far 
offence to the public would be wel- 
comed by many of them.” 


pressin, 


ing the 
when the B.B.C 


solid in 
mercial radio or television 


electronic 
sample 
ally records 
of listening-in or 
feature of 
Service, 


ence 
stations and networks. 
N 


Nightly To Luxembourg 


Controversy On 
Sponsorship 


With the Government's White 


Paper on the future of the B.B.C 
due for 
about 

keener A 
Observer on Sunday stated 
lieve that on balance the 
of the public will 
by retaining both 
and the ban on sponsorship.” The 
News Chronicle on Monday stated 


issue shortly, 
sponsored 
ke ading 


controversy 
radio =—«._- grows 
article in The 
“We be- 
imterests 
be best served 
the monopoly 


“The impressive conclusions of the 


Committee cannot be 
and those 


happen But 


must bestir themselves, for the 
agitation on the other side is run- 
ning fast and strong.” 

Daily Mirror on Tuesday 
stated: “We believe that competi- 
tion would give the public better 
radio and the existence of the 
BBC plus public taste, would 
prevent the abuses of American 


sponsored radio from being tolerated 


cre 


The Yorkshire Post stated tt 


will be best to leave the B.B.C. as 


uo 


Many distinguished public figures 


are contributing to correspondence 

on sponsored radio in The Times 

Balance of their opinion is definite- 

ly agaist sponsorship 
D 


M. Saunders, chairman of 


J. Walter Thompson Co. Lid, 
stated in a letter: “We believe that 
such advertising programmes at 


from causing 


Conservative back benchers are 
Lord Woolton to support 
ans for sponsored television dur 
afternoon and carly evening 
do not broadcast 
Labour M.P.'s are reported to be 
their opposition to com- 


ELECTRIC ‘EAR’ 

“Audimeters.” a Niclsen-patented 
device that, placed in 
U.S.A. homes, automatic- 
the hours and minutes 
viewing, are a 
the Nielsen Coverage 
a new nationwide measure- 
ment of weekly and monthly audi- 
coverage of radio and TV 


C.S. (as the Service is called) 
has been developed by the A. C 
Nielsen Co after collaboration 
with networks, leading stations, and 
research experts, to enable adver- 


using agencies and advertisers to 
evaluate radio and television accur 
ately, and to provide stations and 


networks with sales material accept- 
able to buyer and seller alike 


FASHION’S FIRST AND FINAL WORD ~ HAS THE 


ers 


arp 


CREAM OF FASHION READERSHIP — 


, ite: a» ae a 


Net sale in excess of 50,000 a month 


28/30 Grosvenor Gardens, London, $.W.! 
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| Club News | "i Hugo O'Hear described the ob- eee 
jects and functions of Aims of a 
Oxford Industry Lid to Southampton —. 
Publicity Club Spaking fl eee » ~ 
; said raw materials and power were ; 5 
Reviewed there in abundance, but population y a 
olla . would have Ei o 
The chang a. Y ardlcy pe tributed and it might be necessary ; ok 
proach to the problem of the suc- a 7 
counful pester were deactibed to to attract capital of non-British : on 
the Advertising Club of Oxford by origin ee be 
William Thiclé, advertising mana Gol = 2a A ea Pe 
ger of the company and chairman rO SC : 
of the Advertising Association's cat a 
He outlined the factors influenc- Po 3 oy 
ing the advertising of, successively, I the ' 
and Yardicy's Lavender, and also . Go ’ 
the role of the Yardley symbol, Club, April 25: Circle Knockout : a aa 
the three flower sellers eee] : ue 
out the summer, April——September : k, ; 
Leeds Triangular Meeting Team Match. : “4 
St. George's Hill, June 17; and 4 Tie 
President's Day, Addington, Sep- : ; 
ward ’ tuthor, tember 24. : ' 
told th Publicity Club of Leeds Captain's Day will consist of: : ee 
it. ie Gee at eee es ee. 2 
at an artificially low If with , the [ iad 
were not th : ee 
them. Furth Hl os 
of production ™’ ) + i 
7h - ) Pp 
Pe : Ed 
Gila i : F 
Sheffield Club were entertained 3 ** 
to an evening of magic by the city’s Pe ; 
Circle of Magicians on Monday : ou 
A. Mortimer, of the Direct ee 
Mail Centre old Regent Club : es 
members how accurate a mailing a= 
hst could prove Acnial photo- day, May 29 Wednesday, May 4 eS 
graphy was the subject of a talk by a re 
C. H. Wood to fellow members of a a 
Bradford Publicity Association ie i 
lan Anderson, of the Scottish * 4 
of his recent visit to Norway and a 
Denmark When Leeds beat K d ad oy 
public speaking contest, the best 
individual speaker was J. E. Ortton th I a ; 
of Sheffield iewliotn 
Club's snooker tournament will be Illustrations howing dvertising 
played at the Aldwych Club on  spaccii ES 
Monday, between D. F. Mullet and followed by folded maps of the Pe 
W. E. Bevan areas operated ? 
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G. Studd Is New 
PAMA President 


The annual gen 


the Press Adv ’ M 
Awxmiuon d a tt t 
ym the 1 ' { Th 
Newspaper S Lond 
when the f a a 

officers = fe Vv ' Presid 

G. J. Stadd, Wen Mail & I 
lad rome diat pas p | 
David Clackson, Hoel iin 
Journal v p den Ww. 8B 
Lattimore, Hirmoneh Post & 
Mail Lid h su Arthur 
Qtay, Aent Messenger, bon. « 


tary, Eemest J. Hayes, Vortherr 
Whig A Rella Post ( n of 


Managemen H. Bund Y 
Herald Ww A Gowda f 
inelian Dea Tim Eres M 
lf Bellas Newsletter Arth 
Preston, Aelia Telegraph ( I 


7 * . 


Fath, 
British 


Export Trade Ri 


carch Orgamsation, has jouned th 

ff of Production Frgincering 

lid management onsulk amt to 

ke charge of the marketing wd 
f thew orgameation work 
* *. * 

3. = Gwyndaf Jones ( hevier 
Chronicle und = Associated news 
papers) has been elected president 
oft the Shropah und North W 


New spn pre Owners Association 
Mr. Jones has also served as pres 
dent for two years, and as honorary 
secretary unt! cemly of the 
Lancashire, Cheshire and Derby 


shire Federation of Weekly News 
papers 

H. Tomes (Rhyl Journal) was 

cted vice-president and J. M. 
Pearson (WMonleaomery, and 
Merioneth County Times) was re 
hex ! honorary coc retary and 
case 

The | fent of the News 
Socrety. Erte ML Claysonm, and chy 
d tor, HM. R. Davies, were cuests 
of the Asse umd the | ‘ 
luncheon was tt ring { fer 
Bric L. Thomas, W i New 
papers 

The new president x 
presidemt and ho \ 
are all opted { hy 
Newspaper Societ oun 

* *. * 

T. Cala, who h hee RR 
publications ass . hare 
the N h West A has wt 
ippomnted iss stan 
manager, north 

* 7 * 

The following hav 

admitted to the a tte of P 


Relations Full me 
Beckle, United Africa Co ROI 


Care, A. EF. L. Mash & Associates 


J. Hope, Order of St. John; S. O. 
Shave, Fairbairn Lawson Combe 
' w Lid, BE. R. A. Wilson, 
‘ & Partners Associate mem 


J. A. Bagnall Smith, P_ROO 
kK. H. Bandy, press representative 
Coleman, Hote! and 
( n Pubhecations Lid Mrs. 
( hloe ‘Davis, London Council of 
s Service: tam Harvey, VLP., 
“w Ss Crawford Lad G. 7 
Haslam, chartered librarian; C. H. 
Ilayman, Camberwell Borough 
( council Gwenyth Jenkins, and 
H. C. Samson, Foote, Cone & 
Helding Lad Overseas member 
(. Buckley, Deputy Commissione: 
f Australia 

* * * 
Vv. G. Sherven, advertisement 
J tor, National Trade Press, is 


w back at work after a three 
nths’ illness 
* 
Hleetwood C. Pritchard, chai 
wn 6h6Uand) 6managin director of 
r hard, Wood & Partners, leaves 


y im April for a 
to South Africa in connection 
with the advertising and public re 
ns imerests of the agency's 
nts Capetown, Jchannesburg 
xl Durban are among the places 
he will visit 


two-months 


* * 7 
Antony Hippistey Coxe has been 
appointed head of the publicity 
department of the Nationa 
larmers Union. Mr. Coxe was on 
pane! which drew up a prelimin 
wry plan for the South Bank 


\ party of 47 American pub- 

shers, editors and radio executives 
ved in London last Friday on 

he last lap of a 15,800-mile tour 

f Europe and the Middle East “to 
the feel of conditions.’ 


On Saturday they were guests of 


Hoa, Max Aitken, vice-chair 
The London Express News 
wpers Lid. for dinner at Claridges 


r picture above Johan Lioyd, 
mef of the London bureau of the 
Associated Press, chats with Robert 
8B. Woodward, of the Wone Radio 


ron a Receptive Keadership ot mort 


THAN 137,910 -—— ADVERTISE IN 


Advertisement Department 


G. J. Studd 
chibition 
News Chronicle 


Barry, late director 
f Braain, who has 
nvitation of the 
Union to become 
public policy 
* - 
Festival Gardens 


and 
was 


the Festival of 
South Bank Exhit 
his new post on 
the vacancy left 


Dougall, who resigned to 


own public relations business in the 


press officer 


formerly 


and deputy chef p 


hom 


of the 


National 


appointed Sydmey Bull 
M 


Apri! 
Apr 


He also worked on the 
th Se G 


Festival 
ed an 
armers 
adviser 


on 


have 
1s publicity 


who 


officer 
fficer with 
and 


He fills 
Melville 
start his 


the 


over 


West End 
* * 

Robert George MacKenzie, 
younger son of Alex MacKenzie, 
publishers’ representative and semor 
past-president of the Pubheny Club 
of Glasgow, was im the 
city last week Flora 
Wilson. “Bob business with 
hes father 

* * 


At the annual gener 
Newspaper 


the 


Staton, 
Auken 
They 


his brother, of fiv 
weekly 
Carolina 


(in Paris the em 
Triomphe 


Dayton 


had already 

countries in 33 days 
In charge of the par 

who originated the 


Wick, 


new spape 


Colosseum.) 


und Lou 


arrived we 


and P 


Ohi 


" 


visited 


meeting of 


ming Indus- 


ind Max 


10 


» was the man 
‘S-year-old 
owner, 


» and three 


wit 


North 


_ The Listener 


Apan 3, 1952 


uF 


Roger Falk G 


tries Pension Fund, John S. King, 
Brown, A. Howe, and 

J. 3. Wall were re-clected w the 
committee of management 

The committee re-clected A. 
Howe as chairman and Mi: 
Graham as vice-chairman, 
serving for a second year 

H. G. Clarke, who was re-clected 
honorary treasurer, has held thie 
appointment since the formation of 
the Fund in 1928 


each 


os * * 
Eadie Drummond, blications 
accoum, B.B.C bhcations 


accoums, is retiring, He is suc- 
ceeded by R. P. Dickinson. 


(See Mainly Personal, page 40.) 
* * * 

Garrit A. Lydecker has been 

elected a vice-president of Hewitt, 


Ogilvy, Benson & Mather Inc., New 
York. 
* * * 
Ivor W. Davies, gencra!l sales 


manager for Dunlop footwear since 
1929, has retired. .He is succeeded 
by G. H. Ellis, sales manager of 
the Dunlop footwear division at 
Speke. 

* + * 

Arnold Brearley, a member of 
the advertising staff of the Rochdale 
Observer and Heywood Advertiser 
for nearly 20 years, has been ap- 
pointed general business manager of 
the Ashanti Times, which is owned 
by the Ashanti Goldfields Corpora- 
tion and published at Obuasi, 
Ashanti. C. A. Cocekeroft, general 
manager, on behalf of Rochdale 
Observer colleagues, presented Mr 
Brearley with a leather brief case, 
and from the editorial staff of the 
Heywood Advertiser he received a 
cigarette lighter. 

* * * 

H. W. Bawden, for three years 
education officer to the LLP.A., is 
leaving to become information ser- 
vices officer to the Federation of 
British Industries. His successor 
will be Roscoe Railton. During the 
1.LP.A. week-end course at Lyme 
Hall, Mr. Bawden was presented 
by E. Ward Barton with a fountain 
pen as a parting gift from the 
educahion commitice 

a * * 

Frank Baker, of Partington’s. is 
expected to return to Fleet Street 
next week after being in Kingston 
Hospital for 6 da¥s suffering from 
concussion and multiple injuries. 
He was knocked down in a road 
accident near his home. 
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Share in the goodwill of appreciative homes throughout 
Great Britain . . . Reap the reward of sincerity and 
sound approach .. . Get on the shopping list of 
Britain’s most responsive readers . . . through 
EVERYBODY'S. 


Qverybodys 


Carries your campaign into the Homes of 2h 


PAGE RATE £800 4° WEEKLY 


A. W BURNETT, Advertisemen t Director, EVERYBOOY'S PUBLICATIONS LTO. I14, FLEET STREET O8C.4 
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Marketing News And Trends 


BIG AD. CAMPAIGNS SWITCH EXPECTED AS 
LABOUR CHANGES AFFECT SPENDING 
Effects Of Rearmament And The 
Textile Trade Difficulties 


I EPORTS from the north-west say the emphasis of advertising is 

about to change as a result of the difficulties facing the cotton 
industry. trom other partys of the country there comes news of 
developments as the switch-over 


Aran 3, 1952 


wns and districts may still wm 


to rearmament dev elops : f their overall sales “poten 
, The - . ion ind sales opportunities there 
; «; , nd " mt not be missed Again, when 
rs i , od lers are forced to prune or cut 
w j wah cog jown stocks as 4 precautionary mea 
d . hose products commanding Among the gues entertained by Creighton Griffiths (govering director 
nt F os , oe t highest measure of consumer Wf Creighton Griffiths Lid), at Cardiff Business Club's final session of the 
ge cle > ; a mame AArCNeSS, acceptance and regu season at the Royal Hotel are (ett to right (front) Sir Frederick Alban 
wih ¢ waete oe ey . of purchase, will not fall first Sir Robert Webber, the Rt. Hon. Oliver Lyttelton, M.P., Creighton Griffiths 
Ms. rh —* Oe det tin ike Opportunity un diderman Robert Bevan (Lord Mayor of Cardiff). Sir James German. and 
ioe ; i vMedly exists to cash im on such Sir Hugo Bowthby 


Huaton 


UNEMPLOYMENT BY 


REGIONS 


Varrmuary 2 January 
wh " " uu Teral Temporary Percentage 
f duwlacation Viable Temporary Tora ne mp ment Unemployment Total mc? eases 
1 acal {slacation } 1 ‘ Unemployment | memploymen percen f as percentage of Unemployment Jan ed 
cu d to ah “ uct Regs - ox = satcoand 


Total 000 » nm Jan. i951 


wand South-East 


th-West 


' ONS hat pockets Midland : oO 2 7 42 
f nporary stive def son North Midland 2 6s : ‘ 10-0 6s 
ray be wmed ) the ment six and West Ridings 5 : 8 17 6 sod 
nonths North. West ! 7 437 
j Thx nt sharp increase in un : — - ee oS 
Not : t ) ) 8 ve 
nployment in the East and West Sentiend 700 ’ 70-3 - 
: Ridings giv orn sus for Wales :2 0 3 7 33-3 _ 
indicty The number out of work 
has jumped in the last few months 
through the sudden inflow of over E K CO E’S N 
iid itngoraniy "oot vk Youth, Given The Chance, Would w 
Paes cams tt ‘Youth, Given The Chance, Wou - R. COLES NE 
(act that ‘ower 10.90) were out of . MARKETING MOVE 
| path ie ade cor ee Plump For Better Design 
- Under an agreement with the 
The advertising consultant .s 9 of designing purely for novelty Victor Animatograph Corporation 
‘ NEN ' c 
| vw the link between the retailer, the value of Davenport, lowa, U.S.A., E. K. 
/ . public and the manufacturer I do not believe that you must Cole Lid. are to market in Great 
(Of « concentrated character) , Britain and rain Overseas tern 
which was broken when the go to lowest comn denomina neg rising ST ee ae 
tones the Victor 16 mm. film pro- 
— ' achine introduced mass produc tor in designing a product for an 


oe jector manufactured in this country 
f f peri emiage tion to replace domestic industnes overseas market he said We The new marketing organisation 
4 7 a ” producing only for local needs,” are going to depend more and which is being set up by 
Cordon Russell, director of the more on selling products of Cole Ltd. to handle the product 
* and ( ouncil of Industrial Design, told highly skilled manufacture and under the direction of A. J 
Phony om he Advertising Creative Circle at we will do it best if w sild up a B Tr (general export manager), 
and @eavina 1 dinner meeting reputation of quality by using the 4 : — sp pr at o aon to the 
aloring I have met many people who most suitable materia! in the best’ Gycrg: “ cameliag ies. Th “ mp the 
ee aking ; Know what the public wants,” he possible way ein seal emiaion el 
Purnicure said. “There are fewer who know A lively discussion followed ; 1 vice-president of the 
what the public buys. The pub Here are some of | points Animatograph Corpor . 
c. in fact, buys what it is shown Harry Jones (Mather & will assist with mark 
, be ‘ ’ oh ‘ A ' Yecause it does not have the tech Crowther) You « sell good 5. « son has 
which i "9 Boe ‘ ‘ knowledge to appreciate design only by an onal ap oe fe hill b knoe 
“ . ‘ what could be done peal not with a logical approach British Victo Div oc Pio iia 
Th j ri The retailer, obviously, was in The sale of well or ily designed . — 
np » d f siness to sell, Mr. Russell con goods depends larg 1 whether 


s were out of touch with the market 


rorth-w at t it d, but a good many retail there is a buyer 1 sellers’ Cork Strips In 
{ $4 KM f «4 ' . 


oh ; , astes of their younger public. “I Ernest Biggs (inion We have Reel Form 
ae sehen @ ; as and © n sure,” he said, “that the a great deal to from the Cork inserts for cap closures 
aides ger generation would buy Swedes how to infil ce public previously punched out by hand 
Leicester tho A thee Lond s of bigh design standard if taste. Our expe f propa from large sheets of cork -can now 
conurbatio viloring ‘ < were given the chance” ganda for well desiz ! furniture be fed into automatic cutting and 
other danger px : Ihe advertising consultant, act dates only from the “Britain Can inserting: machines This develop- 
Poke from ¢ view s the link between the manu Make It exhib ment fo lows the mark ung of cork 
Lancashir Yorkshire , r and the retailer, could Howard Wadman | Booth Sor Go, Ltd form by the Metal 
hd <A engg a le oll lr gpl standards of taste Waddicor & P Until Semwics of tach seeks of cok 
eelan trough 4 . at Yiscussing the design of pro you can educate peop o a love strip are among the many products ’ 
Ovwine hy , , s for export markets. M of good desig ‘ vt have of the company that were shown at 
however rf 1 . . Russell warned against the pitfall achieved an adva in exhibition mm London 
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There's CONFIDENCE 
in The Sphere ! 


WHEREVER INFLUENTIAL people meet—imen 
and women alike—you will find THE SPHERE 
In well-to-do homes in Britain and in many 
parts of the world. In Board rooms and in 
the libraries of the Societies. In hotels and 
clubs; messes and wardrooms: aboard 
ships sailing the seven seas and aloft with 
the world’s air lines. THE SPHERE is indis- 
pensable, not only for its graphic reporting 
of home news and world affairs, for the 
History recorded in its pages, but because 
THE SPHERE, unlike any other illustrated 


newspaper, keeps readers in touch, week 


by week, with industrial and commercial 
development at home and in the Common- 
wealth. For over half a century THE SPHERI 
has followed this editorial policy: today it 
is respected, trusted and enjoys the 
complete contidence of its readers 

Advertising in this great publication, 
alongside editorial so well regarded, is of 
inestimable prestige and institutional 
significance. THE SPHERE has shown on 
innumerable occasions that it can sell 
good merchandise in Britain and secure 


enquiries for it from all parts of the world. 


FRANK DUNN. ADVERTISEMENT MANAGER, INGHAM HOUSE, 195 STRAND, LONDON, W.C.2 
(TEMPLE BAR 5444), MANCHESTER: 55, MARKET STREET (MANCHESTER, BLACKFRIARS 4109) 
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T. J. Zimmerman 


With deep regret we announce the death, last Thursday, 
after a long and distressing illness borne with great 
courage, of 1. J. Zimmerman, for many years the 
moving spirit of Business Publications Ltd., publishers of 
“ Advertiser's Weekly,” “The Advertiser’s Annual,” and 


other periodicals and reference works. He was in his 
Tlnd year. 

M Jin nan began his efficiency devices During the 
put g career in this country thirties he extended his activities 
witl tablishmer { Systen book publishing and other fields 
now called Business Journa f In 1946 Business Publications 
Manageme n Industry In and Associated Companies 
919 |} bough ADVERTISER quired their present premises 
Wrraty, founded im 1913 it 180 Fleet Street, and Mr 
Jack Akerman, at tha ne the} Zimmerman achieved a_ long 
journal cor 1 of ght pa inding ambition to have “a 
with a ¢ ation of a few hu window in Fleet Street.” Work 
fred = During next ten years,| was his hobby and his delight; 
Mr / na aout d ri hes relaxation, music, books and 
established a imt { other nois-he was playing his regu 

ule }j ‘ ! at the same/lar weekly four until he was 68 
time dev ped sta r ind | He leaves a son, Philip 


7 ] by CECTL CHISHOLM, who has been with the 
ee company for 47 and was Editorial Director of 
Business Publications Lid. for more than 20 years: 

Small J.’s"° appearance in later 
years belied the immense force of his personality. He suggested a 
curious blend of the top executive and the University professor 
When I first walked into his small Shoe Lane office in 1915, it was 
another greeted me Auburn-haired, square-bearded, 
look was distinctly stern, his manner tough 

Already he had tasted At 34 he had made a name for 
humself in the lation raiser. (He had put Shaw's 
its eventual sale of a quarter-of-a 


years 


slight, neat and rather grey, ““T 


man who 
dynamic, hes 
SUCCESS 
States as a cir 
System well on the way to 
million ) 

Although he had mastered every branch of publishing, “T. J.’s” 
circulation. No detail of a 
1, the ems in a rule, the size of a 

This gift for selling in print 
problems of space selling. Never a 
iid spend hours with a young 


chief flair remaimed for his tirst ve 
sales folder, the placing of a « 
type, Was too trivia 
he was able to transfer to the 


personal salesma 


nM 4 
salesman to discover and ove ne —the customer's real reason 
for not buying, apart f 
Aside from building a crable business, “T. J.‘s contri- 
bution to publishing was made the editorial field. With A. W 


Shaw he was the first to develop the “How” technique Constantly 
pecifics”! As a born salesman 


vical journals apart from news- 


he demanded of his editors ore 
he knew what sells trade and tec! 
usable ideas, methods, tips 

His exceptionally clear cut and 
rather unusual It 1s the ness of the circulation side to find 


niecas On publishing were 


the new reader,” he would s The editor's job is to keep him.” 
But there was no blame f ulure if one had tried hard 
Northeliffe'’s maxi N ‘ itters, but everything counts” 
went for “T. J.” als “ meant promotion 

With the vears “T } me The stern look softened. But 
his energy and his vest | h ed. Only a tragic physical 
fluke deprived him of an act whieving old age 


} ale, 1 J 


T. J. Zimmerman 


‘A Gallant 
Champion Of 


. . s 

Advertising 
Among the tributes received to 
the late Mr. T. ' Zimmerman 

are the following 
Philip Emanuel, who 
many years advertisement 

director, Odhams Press Ltd.: 

It is many years since I first 
met my friend Zimmerman and 
I'm proud of our long friendship 
There was so much to admire in 


his character. Though he was a 
hard-headed € far-seeing 
business man he had a strong 
streak of sentiment, never spoke 
of anyone except xtol their 
virtues and was modest about his 
own achievements leprecating 
his merit and asx g his suc- 


cess to the band of people work 
ing with him. Of course he was 
a good “picker” but much of the 


Memorial Service 

A memorial service for T. J. 
Zimmerman will be held at St. 
Dunstan-in-the-West on Wednes- 
day, April 9, at 12.0 p.m. 


due to the 
received. In 


value of his staff was 
careful training they 


my own experience I have 
engaged men who | been with 
him and always f i them far 
above the average 

Glad to espouse any good 
cause relating to ou siness he 
was always anxious to help 
NA.BS. and othe yvements 
in no half-hearted wer 

As an item of interest it may 
be remembered ne years 
ago it was his irnal) which 
urged the produc of better 
women's journals « ble of a 
national sale of a million 

1 remember de with 
which he introduced e¢ to his 
capable son, on wi now falls 
his mantle 

Advertising has i gallant 
champion. Long n memory 


be with us 
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*‘Dynamic—F ull 
Of Courage’ 


Christopher Hayes, director and 
general manager, The National 
Magazine ine Co., Lid.: 


‘TJ had, of course many 
outstanding qualities Apart 
from his dynamism and constant 
driving force, there were his 
great courage and optimism 
These last two characteristics 
served him particularly well 
when in adversity—and never 
more so than during the big 
slump of 1931 

” ‘ss’ qUite = extraordinary 


grasp of detail mm al! departments 
of his business, particularly on 
the figure side, together with his 
retentive memory, never ceased 
to win my admiration. Though 
always leading from the rear, he 
was in reality, a_ first-class 
accountant, editor, general sales 
and production manager His 
all-round knowledge made him 
the successful publisher that he 
was, not forgetting his flair as 
an ideas man; his resourceful 
ness; and perhaps most important 
of all, his temperament for tak 
ing responsibility, and his capa 
city for being a good loser 

Tough though he was—and 
mainly because he had to be—he 
nevertheless had many human 
and kindly qualities. He was in 
deed a great little man, and 1, in 
common with all other members 
of his staff, learnt a very great 
deal from him 


‘Man Behind 
The Gun’ 


Jesse Scott, chairman and man- 
aging director, Legion Publish- 
ing Co., Ltd.: 

Few men, drinking at a stream, 
stop to consider its source. Few 
readers of ADVERTISER'S WEEKLY 
ever heard of T. J. Zimmerman 
He was the man behind the gun 
who built up the organisation 
known as Business Publications 
Ltd. He is no more. His passing 
is a great Joss. I first met “TJ.” 
almost 3%) years ago at the 
American Chamber of Commerce 
in London which he served for so 
many years as honorary treasurer 
and chairman of its finance com 
mittee 

Zimmerman always had at 
heart the interests of the adver- 
tising industry Although of a 
retiring disposition, he was a man 


of ideas and wide business in- 
| 


terests His lasting monument 
is the organisation he built up 
in Fleet Street 
2 om o 

E. D. Byfield, sales director 
who worked with Mr. Zimmer- 
man for 27, years writes 
Good-bye to a real fighter to 


whom I owe so much; to a chief 
who was at his best when con- 
ditions were really tough; who, 
throughout my twenty-seven 
years with him, always displayed 
amazing resourcefulness and 
determination. How I shall miss 


his extraordinary flair for sensing 
and seizing sales opportunities! 
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The open air Davidsons 


There is nothing the Davidsons like better than a 
tramp through the lovely woods near their home in 
St. Paul’s Cray, Kent. As a near scratch golfer, 
Brian Davidson believes in encouraging his family 
to appreciate the open air 

Mr. Davidson is the Sales Manager for the golf ball 
section of a famous British rubber company. It’s a 
job which carries a car with it, for he has to travel 
to golf courses all over the country and even abroad 


His attractive wife, Phyllis, is sorry that he’s away so 


much, but with a large house, a newish garden and 


three children, she has little time on her hands and at 
weekends the family ts usually all complete. 

The Davidsons are one of the many up and coming 
young families who read the Sunday Pictorial each 
week, for the Sunday Pictorial with an average weekly 
net sale of 5,025,354 goes into millions of homes all 
over the country and ts read by all classes and all in- 
come groups on the best advertising day of the week. 
Moreover, advertising space in the Sunday Pictorial is 
particularly economical—its square inch per thousand 


rate of .71d. is only 10.9%, higher than in 1939 


Sunday 


Pictorial 
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FOCUS ON MARKETING—4 


Good design the first ste 


in sound merchandising 


By E. C. MACKENZIE 


Managing Director, Sir William Crawford and Partners Ltd. 


NDUSTRIAL design and 


sdvertising are Siamese e 


twins, sired by chain pro 


from the market. 
duction out of mass consump 
tion, and mextricably linked by 


ties that can be severed only at 


Advertise a badly designed article, and the faster it will disappear 


© Good product design gives the advertiser the enthusiasm, the 
/ persuasiveness, the zestful freshness that spell conviction. 

let me © The first duty of a conscientious advertising agent is to examine 
with his client how best to improve the design of his product, so 
that it will have the maximum “fitness for purpose”’. 


thei peril Please 
caplain 
It ma help if I try to defin 
what I mean by that much-abused 
“ d desig 1 hav t 
r bh en ‘ 
a o te ag Catee y ecled ng nan-producer became all but 
und i is probably bette wilete, and with him, the tradi 
‘. start by 6 22 what design ns of sound, workmanlike 
comserentious and often beautiful 
I. se thing. as has be we design. There were few examples 
sid. i not the gilding of the of collaboration between manu 
ginge sd. but a basic igre facturers and designers 
he f the ging id itself It was, in fact, only after the 
I take ‘ ne f ‘ west first world war that manufac 
evels, it ws not the bogus orna tu s began to study in earnest 
’ he superfluous scrolls the proposition that mass 
and curlmues that adorn” §=cer produced articles need not be 
nanufas da es, often dequate imitations of hand 
igh t prejudice f their nade ones, that they can have 
acteal efhcency Ni is (it attractive Qualities of their own 
, <¢ opposite extreme of snub ind «that these in turn can 
‘ ‘sheh sf is “Strean provide novel points for advertis 
R f wary yyects that 1 campaigns. The problem was 
tt gh only serves to mask to combine a mass production 
h sham dernism intrinsica great'y enlarged in scope with 
@e « sound a c . keting for the masses 
H “ ‘ tot This meant partly to stimulate 
ec w ‘ € 4 ‘ wants, partly to educate 
tie ‘ Ne f 7 t taste--or, in other words, to 
1 by . est def L goods that would appeal t 
na d iz ' « widest possible markets by 
¥ t } les « ippearance as well as by 
' ess f Pu < trinsic Qualities in use, and 
And ern these in the best possible 
. te S f ‘ es 5 hy the var adie means ot 
! coaritiy ! dern publicity 
y " id 
fitness. A % Good Design Is 
‘ ' ‘ . wr : 
wy . ~ , , ; Good News 
‘ j ‘ ‘ Industrial design and adver 
somett wick itt let me repeat, are in 
t “ es! Mt re \ ably Adver 
trained athlete 1 badly designed article 
In the same wa the “f whic 
f r “Ss tr < 4 ‘ 4 
such a te 
he " ‘ ‘ 
porn of “ ! ! narket \ charlatan may 
We must therefore add ys, for a while, persuade th 
ness” anothe UK fer det populace to buy his 
ton. gs Rn si | s. but he cannot fx ’ 
said provid ‘ xcople all the time. and if he 
modity, I nness and Delig " ws what is good for his 
This archaic-sound th. he will be careful to change 
is redole f the s i utch as quickly as he can 
manship that was ve K f you are, and mean to stay 
England's glories. With tt YUSINCSS you cannot create 
ing Of the machine age. the craf 1, convincing advertising for 


a poor article: the more un 
substantiated claims you make for 
t, the sooner you will be found 
out 

On the other har wood design 

not oniy a ita asset in 
twelf- it is also the first and most 
mportant step in ind merchan- 
fising It gives the vertiser the 
enthusiasm hte persuasiveness 
the zestful freshne that spell 

nviction. Moreover, ut is news 
vnnd news, and we all know how 
we mne that is to any advertis 
ne man-—to say noth of the 
pub 


The first duty of a cor 


advertising agent, t 


scicntious 
ore, 1s to 


examine with his client how best 
to improve the design of his pro 
duct This ma in anything 
from the re-designing of a label 

packaging to ac te recon 
sideration of the product itself 
from the point of view of the con 
sume in order that the article 
may have the max possible 
fitness for purpose 1s well as 

ommodity ! ness and 
delight.” 

It means also tha progres 
sive manufacturer should seck 
advice and help m ¥ from his 
advertis agence ilso from 
1 well-equipped ind al design 
unite working } 
tion with—« bet 


the advertis 


unit should be a 


i prepared 


to study the prod from the 
ground up. The d n charge 
should, when 1 undergo 
1 course ol i the work 
shop and mak t familiar 
with the erials and techniques 
used © s time, the 
Agency $ researc j riment 
should = inquire well 
conducted marke <arch, into 
the consumer's " require 
nents es with 
espec " Then, on 
the basis ct gs and of 
the neg nds avail 


Aran 3, 1952 


and which will command success 
The fresh thinking involved in 
this dual process will be valuable 
even in the case of products of 
sound workmanship and made of 
good materials: it will generally 
result here in a better presenta 
on or appearance of the article 
often improve its imtrinsic qual 
ties and almost always uncover 
valuable points of which good use 
can be made in its advertising 
And yet—i is surprising how 
many manufacturers, who may be 
ready and eager to devote large 
sums to the advertising of their 
products, are still reluctant to ap- 
propriate the comparatively insig 
nificant fees necessary for this 
fresh approach to the product. It 
may possibly be due to the inertia 
that comes with the long follow 
ing of a routine Many business 
men who have grown up-—and 
grown old—with their firms have 
a tendency, at a certain age, to 
close their minds to anything new 
that is suggested to them: they 
live, so to speak, on their intelle« 
tual fat and shrink from the 
unpleasant exertions needed to 
keep abreast of competitors 
That is possibly why the most 
spectacular advances in both 
design and advertising have been 
made wherever the rapid strides 
of technical progress have com 
pelled manufacturers to keep 
constantly on the alert and to 
change their ways every so often 
or be pushed out of business by 
the inexorable march of time and 
pressure of competition The 
motor, radio and plastics indus- 
tries, which began to cater for 
mass markets mainly after the 
first world war, are examples in 
point. They are among the most 
design-conscious” of British in- 
dustries—and it is probably not 
fortuitous that they have also 
been among the most successful 
nor that their advertising has 
fairly consistently reached a high 
standard 


This Co-operation 
Helps Exports 
The close co-operation | advo 

cate between the manufacturer, 

his advertising agency and its 
design department will not only 
benefit his business in the home 
market It will be of even 
greater advantage to his exports, 
notably-to dollar and other hard 
currency countries which, having 
the pick of the world’s goods to 
select from, are, quite naturally 
choosy in their purchases 

This is particularly true of the 

United States and Canada—our 

two most vital overseas markets 

which have for long been condi 
tioned by flerce competition to 
hecome design-conscious” to 
what May seem to us an extrava 
gant degrce The giant produc 
tivity of the U.S.A. in particular 
1s due in no smal] measure to the 
co-operation of designers and ad 
vertisers in bringing out regularly 
new models that make the pre- 
vious ones obsolete—not intrinsic 
ally, but in the consciousness of 
the customer 
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Touching 18 m.p.h. 


THE NEWSPAPERS AND MAGAZINES WHICH BRING yet been invented which can replace it. Only a lifetime of 


pleasure to leisure owe a great deal to the keen eye of experience can ensure the correct and uniform tension of 


Henry Nosworthy.* For it is his skill and constant watch 
on the virgin paper rolling through the machines at 
18m.p.h. at Bowater’s Canadian Corner Brook Mills 
that detect flaws which, unobserved, could cause hours 
of delay during the printing run 

One of a well-practised team which ensures that 
newsprint comes speeding off the six paper-making 
machines at Corner Brook in a continuous flow day and 
night, Nosworthy comes of a line of Cornish fishermen 
who settled in Newfoundland four centuries ago. His 


specialised skill is not hereditary but the machine has not 


the thin, wide sheet as it winds swiftly onto the roll 
Every twenty minutes a blast of compressed air rips 
the racing belt of paper across, simultaneously wrapping 
the loose end round the spindle of a fresh roll. For 
the space of a split second the white hypnotic flow is 
interrupted and then continues as before. In the past 


twenty years astronomical 


miles of paper have passed 
smoothly beneath the sen- 
sitive hand and shrewd eye 


of Henry Nosworthy 


—————— The whole wealth of Bowaters craftsmanship, experience and research in the 


art of making paper — the * know-how’ 


NITED STATES OF AMERICA 


CANADA AUSTRALIA 


in short — us freely at your service 


“THE BOWATER PAPER CORPORATION LIMITED 


SOUTH AFRICA = =NORWAY © SWEDEN 


© Futitou: name 
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ADVERTISEMENT PRODUCTION AND PRESENTATION 


These Successful 
Ads. Have Headlines 
That Start A Story 


NOMI 


ing to an 
the famous 
school advertisement 
headline 
I sat down at the piano 
far from being 
American in about 
wrote a Mr. Spiers, it 
duced in his own 
South ¢ 
the whole 
genuine 
That seemed to be 
all the way from Montey 
correspondent has come 
rescue. He has found the 


agency 
oast ten years 
th 


cited 


unse 


was 


readers will remember 
WO that | was accused a month 
or two ago of wrongly attribut 
American copywriter 
correspondence 
with 
They laughed when 


created by 
1924 of 1925 
on the 
ecativer 

ng being based on : 
testimonial 
that, 


deo 


adver 


usememt in “The 100 Greatest 
Advertisements,” and it is there 
described as having been written 
in 1925 by John Caples, who is 
one of the greatest writers of 
reply-pulling advertisements in the 
world, and the author of several 
first class books about advertising 
Obviously there has been one 
of those amazing coincidences 
that occur from time to time 
That the advertisement de 
served to be included among the 
100 greatest” is unlikely to be 
challenged. What is more sur 
prising is the way it Was instan 
taneously recognised by other 
advertisers as an outstanding 
piece of copy. Indeed a text- 
book on mail-order advertising 


The Voice of Kent. 


NT 


MESSENGER 
The County Paper of Kent 


HEAD OFFICE 
LONOON 


- MAIDSTONE 
FLEET STREET 


published in 1927 gave high 
praise to the ingenuity of a com 
pletely different school whose 
proprietors had lifted the idea 
lock, stock and barrel and 
adapted it to their purpose 

Why was it such a success? 
The answer surely is that the 


Review of 
Advertising 
by 
COPYTASTER 


headline promised the reader an 
interesting and human story—a 
story with a happy ending—and 
that this is what readers are always 
hungry for. The amazing thing, 
really, is that the advertising 
world saw it all happen and did 
nothing much about this power 
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in recent weeks Copytaster 
has found a number of odver- 
tisements known —by mail 
order standards —to have 
been successful. in all of 
them the heading started oa 
story. Here he examines this 
approach further. 


of suspense—this hunger of 
readers for romantic stores that 
keep them guecssing--until, many 
years later, the comic-strip techni 
que came along and set everybody 
at it. To-day we all see the power 
of the strips to catch and hold 
readers’ attention, but far too 
many either do not realise or are 
indifferent to the fundamental 
fact that the strip is merely one 
very convenient way of exploit 
ing the hunger for a story 

The Rowntrees Dairy Box ad 
vertisement shows us, in a light- 
hearted manner, another way 
The Times Furnishing Company's 
advertisements before the war 
took the form of miniature stones 
about people furnishing or re- 
furnishing their homes. Other 
advertisers told dramatic littl 
tales in dialogue form--do you 
remember a bookmaker called 
Duggie and his titled friends? 

Such advertising is most closely 
and carefully studied. When the 
arguments for buying a product 
are too complex or too numerous 
to be put across in display-type, 
or when a bald statement of 
superiority is not likely to carry 
much weight without a certain 
amount of elaboration, the “tell 
us a story” kind of advertisement 
is far more powerful than many 
of us realise The surprising 
thing is that it is so rare 

The Rowntrees advertisement ts 
interesting chiefly because the ad 
vertiser has gone to such infinite 
trouble to obtain readers for a 


“Youi do pick things up 


The heading in 
Rowntree advertisement 
starts a story. But is the 
story strong en fo 
sell the product 4nd 
does the heading leave 
any impression at all with 
the mere glancer’ 
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they use it... 


- 7eee war eerene the @ 


By rtesy of THE CUNARD sTraM snir 
e260 THE WINTER Titoeas « it 


...- they keep on using it 


ee a ee 


By courtesy of DeseNnam & FREEBODY 


: 
' 
‘ 
: 
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..-- because it selis! 


Highly significant is the large number of 


important advertisers who, year in and year out, 


through all kinds of economic weather, keep on regularly 


using The TATLER. This decision, made and 


reaflirmed by some of the shrewdest people in advertising, 


By courtesy of SHRLi-mgx and 6.7. LTD., 
and 5. &. BENSON LTD. 


is based neither on sentiment nor custom but on the 


proven fact that The TATLER SELLS! 


The 


+ Cunard since 1932 
Debenham & Freebody since 1909 
Shell-B.P. since 1914 


W T. CARPENTER, ADVERTISEMENT MANAGER, INGRAM HOUSE, 19$ STRAND, LONDON, W.C.2. TEMPLE BAR $444 


Manchester Office: 53 Market Street. Telephone Manchester, I lackfriars 4109 
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Se Creative 


Sales Promotion 


The Astral Arts Group of Associate 
Companies offer a complete service 
for the design and production 

of modern Sales Promotion material. 


Se Astral 


Arts Group itd 


Centralised planning, visualising and copy writing 
together with over 50 leading designers 

and artists are at your service for Creating 

selling publicity. A complete blockmaking, 

paper and print service ensures 

co-ordination between design and production 
MERCURY DISPLAYS LTD 

Design and construction for Display and Exhibition 
Dealer servicing and storage 

ATLAS PHOTOGRAPHY LTD 

Monochrome and Colour photography 

Quality printing and giant enlargements 

ANVIL PRESS LTD 


Editorial and Publishing for Technical 
and Prestige Brochures 


If our Organisation can assist you, 
please contact Group Director, W. Warner 


ASTRAL ARTS GROUP LTD 
245 VAUNHALL BRIDGI 
VICTORIA $303 (6 LINES 


ROAD, LONDON SWI 


Review of Advertising —Continued 


type of product that has almost 


always in the past been advertised 
with a4 minimum of copy. Most 
advertisers of confectionery, | 
magine, argue confectionery 
is bought on mmpuise They be 


leve that beautiful pictures of the 


product, bold displays of the 
name and perhaps a phrase, and 


above all-powerful point-of 
sale displays are wmmbination 
most likely to make the shopper's 
mpulses come their way They 


have always thought so, and they 
have woogie ON their $ de 

But Rowntrees obviously be 
lieve that xivertisements can 
work harder than this—can 
create some kind of consumer 
loyalty or at least can be made 
more convincing with the help 
of this long and very skilfully 
written copy. My guess is that 
they are not far wrong, providing 
they don't mind waiting while the 
scheme gathers its cumulative 
strength. One can spend hours 
and even days discussing the pros 
and cons of “blind” headlines 
that merely arouse curtosity with- 
out giving the casual glancer any- 


thing to remember about the pro- 
duct, and the answer usually is 
that although plenty of success- 
ful advertisers have used them, 
there is no known instance of an 
experienced mail-order merchant 


finding them better than informa- 
tive headlines for his purpose 

(You will realise, of course, that 
“They laughed when | sat down 
at the piano coupled with 
the name of a piano-teaching 
school is not by any means a 
‘blind” headline, by implication 
it says much and promises even 
more) 

“Mail order is different,” you 
may say, and so it for each 
advertisement has to stand on its 
own feet and pay its way regard 
any cumulative effect that 
may or May not reap a harvest 
of orders in the far future. When 
you Or your clients have a brain 
wave that sets the little bell tink 
ling in your head. go ahead and 
use it, even if all canons of 
mail-order law say s unlikely 


iess Of 


to succeed. But if 5 have no 
such compelling reason. why fly 
in the face of Provide e? 
Rowntrees headline, therefore, 
causes Me misgivings. because it 
gives the casual glar no con 
structive thought t ike away 
But it should-it ust—attract 
more than the average number of 
readers, and if the scheme goes 
on long enough it w ventually 
have been not merely glanced at 


but thoroughly read by a great 
many people. What one does ask 
oneself is whether end justifies 
the means; whether the chocolates 
themselves are mad sound as 
glorious as they sh 1 A string 
of commonplace adjectives does 
not, surely, take the place of one 
or two specific and ing facts 
about the chocolat ind what 
g0es into them Maybe, if the 
copywriter dug dec; ough, he 


could find out something quite 
fascinating, for instance. about 


those hazel nuts. Maybe Rown- 


trees’ talented nut-gatherers 
fought a pitched battle with 
barrow boys in a Surrey wood; 


maybe they were caught at break 
of day and cracked and roasted 
before the morning dew had time 
to dry off them, maybe they were 
nuts shot from guns. There must 
be something that makes them 
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An amazing demonstration of 
enthusiasm run riot.” 


seem more real and vivid, yet we 
aren't even told whether they are 
whole nuts, chopped nuts, or nuts 
ground down to the smoothness 


of fresh cream If there are 
coffee-creams, what about the 
coffee? 

You see my point? If you are 


going to endless trouble to lure 
readers into a pretty long piece 
of copy, you should be untiring 
in your search for interesting and 
memorable facts about the pro 
duct. Otherwise you might just 
as well use the space for a large 
and luscious drawing and a short 
and simple slogan that everyone 
even the most galloping glancer 
simply cannot miss 


* > * 


Max FactorR’s ADVERTISEMENT 
is an amazing demonstration of 
enthusiasm run. riot At first 
glance | said “obviously done by 
the chent’s favourite nephew or 
grandchild” but | am beginning 
to convince myself that only a 
client in person—and a client in 
a fine frenzy of excitement could 
seriously consider printing all the 
underlinings, quotation marks 
and screamers and think that it 
would be as effective as it is loud. 
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Seome recoms iret 


by Rey Carnon 


© THE MECHANICALLY MINDED, 1895 was an exciting year. In spite of stringent 
Highways Acts, people were driving the first few horseless carriages on the public roads 
frequently without the man with a red flag who should have preceded them and 
exceeding the speed limit of 4 m.p.h. British engineers were building their first cars; a new 
industry had been founded. And that same year the foundations of another great enterprise 
had been laid. At Tovil, Albert E. Reed had begun to make super-calendered newsprint 
at his first paper mill acquired the previous year. Successfully reviving other mills, he 
was soon to be known as ‘‘the Wizard of the South’’ and to build up an unrivalled 


reputation as a manufacturer of super-calendered printing papers, including newsprint. 


From this beginning, not sixty years ago, has grown the vast paper-making enterprise 
of the Reed Paper Group, producing today an ever-increasing tonnage of British 


newsprint and the largest output of Kraft paper in the whole of Europe. 


Re ed epee Steen et ona 


‘eo, e° lhe waterfront of Reed Aylesford mills 
Re 6 n the River Medway 


HEAD OFFICE: 105 PICCADILLY, LONDON, wi 
ALBERT ©. REED & CO.LTO THE LONDON PAPER MILLS CO. LTD THE MEDWAY CORRUGATED PAPER CO. LTD 
MEDWAY PAPER SACKS LTD BROOKOATE INDUSTRIES LTD THE NA NAL CORPUGATED PAPER CO. LTD 


REED FLON , row ‘ MANUPACTUBING CO. LTD fF. Rm. Paeeman A weis rit REED PAPER SALES LTD 
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How Consumers’ Reaction To Colours 
Can Be Measured And Predicted 


Colour, used indiscriminately, does not give the advertiser 
full value for the additional money spent. In order to 
maintain close control over the effects of colour advertise- 
ments it is necessary to appreciate the emotional effects of 


different colours. 
colour 


Methods of measuring the impact of 
and some result» of such measurement—are given 


by the author, who has been conducting practical experi- 
ments on colour and its emotional effects. 


By L. R. C. HAWARD, B.Se. 
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‘His patience and 
resource Nave been 
Severely tried..." 


When all is said and done, nothing cements good 


business relations more solidly than a real 


willingness to be helpful in all circumstances, 
smooth or trying. That is why we particularly 
appreciate this tribute from a large London 


Advertising Agency :— 


**I would like to place on record my entire satis- 
faction with the service you have provided through 
the medium of Mr....... * His patience and resource 


have been severely tried sometimes, but I have never 


been able to erhaust them.” 


* A Gee & Watson internal representative 


CERG WATSON nee aes 


a_—; 


111 SHOE LANE LONDON EC4 Central 6555 Bighteen Lines Fifty years of Service in the spirit of helpfulness 


Northern Office at 4 Chapel Walks Manchester 2, Blackfriars 1660 


PROCESS ENGRAVERS ARTISTS AND PHOTOGRAPHERS ADVERTISEMENT TYPESETTERS ELECTROTYPERS AND STEREOTYPERS 
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MATERIAL 


*MONOTYPE 
SUPER 
CASTER 


ALL THE DISPLAY 


YOU NEED 


can be cast at low cost on a 


F 


Type to (from 


72 pt 
be hired) 


matrice 


that car 


leads and 


rules, borders, furniture, two 


way mounting material, dashes 


quotations, and two-piece 


type-high foundry 


furniture, etc 


° Registered 
Trade Mark 


THE MONOTYPE 
CORPORATION LTD 


i op 


Ree. Office i 
Inn Fields, London, W ¢ 


1 


Setting for Photo Litho 
Direct Plate Setting for 
Lithographic Duplicating 
Photo Litho Printing 


Equipped to execute al) stoges of 
Vorityper, Lithographic Printing 
ond Duplicating, we are, however 


; RATHBONE T “ 


7 
' 
COMMERCIAL AID PRINTING SERVICE 


Offer the complete 
Varityping Service 


Multilith and Rotaprint users. 


prepared to undertake any phase 
~ the process for firms with their 
wr equipment. 


mus oes3 41038 


WALTER BIRD 


for | 


STOCK ADVERTISING 
HEADS 


Phone FRO 1018 (018 | 
Photographic Hliustration Ltd | 
85 Cromwell Road, SW) | 
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curve is concerned 


are 


Descriptive Names 
Alter Preferences 
C olour-naming 
nportant 


also 
part m 


plays an 
influencing 
example, a sample 


Continued on page 27 
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Walls, too, 
can tell a story 


The motive bebind this photographic mural by 


Autotype is decoration, but decoration with 


Sa , P 
unusual interes! Defmeen [be courses fhe scene 


ism a restaurant 


A similar interest can be created for your 
goods or services by Autotype enlargement 
either in the factory, on the exhibition stand, 
in the showroom or in the shop. Blank spaces can 


be made to earn dividends at a small « 


l’sed with a little wmagination enlargements 


prove as und investment. It is so easy to find 


opportunities for their profitable use. 
Incidentally, if you, like many publicity men, 
are thinking of enlargements—/aree or smail 
or Amrotype transparencies, for your BIf 
stand, we should remind you thar time is getting 
0 Sut you can rely upon Autory with ; “! ‘ 
a. But you « y pe Autotype “giants” in monochrome or colour are available in all 
800 ‘live’ accounts on its books sizes up to 80 sq. ft. in one piece. “Are you interested in giants?” 
is the title of an illustrated folder which tells you more about them— 


ead 
o free on request 


a 
A U TOTY P E ° The Autotype Company Limited, Brownlow Road, 


(Most of the really good enlargements are made by Autotype) West Ealing, London, W.13. EALing 2691-2-3 


Brilliance First with... 
which FLUORESCENT paint transfers 


compels 
attention 


Since 1766, Reeves have 
studied the needs of 
artists, and by avoiding 
the use of inferior sub- 
stitutes have main- 
tained the quality of 
their colours at a high For 
level. With Reeves’ 

Designers’ Colours you 

can give your work that | 
extra brilliance so vital | 
to attractive designs. 
Testthemfor yourself now! 


| 


years, transfers 

have been successfully as sales 
reminders on retailers’ windows, 
manufacturers’ transport, pac and 
containers....and in many other ways. 


In advertising, of course, it is always unsafe to claim an idea as new, 
but this time we feel that we can. We have perfected an absolutely new 
fluorescent paint transfer, and it is patented. 


Select your colours from Chort | Mars recently becam i lopmen secing 
J cently ¢ interested in this devel t, after the 
pad tg ey A | vast possibilities of this new idea. They quickly realised its power and 
Rood, London, W.C.2, or 178 | strength to attract people at cye-level, and pull them to the counter. 
ciccaamal f Would you like to see one? Incidentally, we tackle any display job; a 
| ‘phone call or letter will set us in your direction with full formation. 


Point of purchase pushes it home! 


N ACRO Marketing Limited 
THEIR - BEST Duplay Division af Omega Plastics Limited) 
5 Dyers’ Buildings, Holborn, London EC1 "Phone: CHAncery 5654/5 
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Advertising Artists’ Portfolio 


Eric Dawson 


4 RIC DAWSON came into 
4 commercial art at the end of 
j ing i 4 * the war, having studied art at 
aa West Ham School for four years 
oh ba i” efore army service. He joined 
- ) : 4 Carlton Artists Lid. quite new to 
| business and undecided about 
which branch of it was likely to 
ut hom best. But after a year 
f domg various different jobs 
ind getting atmosphere, he settled 
fown and now regards himscif 
primarily as a designer 
Since then he has developed 
fluency in producing visuals and 
» facility for drawing in a decora 
ve manner As opportunities 
therefore, he concentrated 
n producing finished artwork 
side by side with design, because 
felt that an illustration can be 
to fulfil a definite design 
function on a page, with due 
siiowance made for various other 


the 


rose 


nade 


clements to be incorporated. He 

ae has recently designed and 

nt work strated a number of booklets 

/ DP ti rawing bele British Railways (see illustra 
British Railw ron, below) along these lines 


Dawson says that editoral work 


, 748 Took Court... 


artiers and Studio Managers to 

Colyer & Southey. you will find 
all the materials and services which 
by people with a wide caperience 


e: w 


: { our | @ Photographic and 
- Hoar de photostatic department 
; " equipped to carry out 
any work, any Size. In 
' w 5 

e: Now ania ll shortest poss: Dic 
> wd & faoteve that headache 
oe: ai and centrale §=— pour 

a ” . buying 
@ly ™ Service Phone HOL 6245-4 


COLYER & SOUTHE 
17-18 TOOK'S COURT*CURSITOR STREET-E 


mitation, 
“ope in 
finds it 


in spite of its exacting 
seem to provide most 
this field. and that he 
most rewarding 
Meanwhile, of course, he turns 
out @ great quantity of art work 
for a very wide variety of adver 
ising campaigns The Spangles 
advertisement! though not his 
own design——is an crample. Edi- 
torial work occupies a good deal 


of tume particularily as he is art 
editor for the magazine of a large 
industrial concern. Dawson also 
tried his hand at exhibition work, 
displays and even free script 
lettering 
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A DRAWING in a hurry when all 
the top men will demand six 
weeks.... The need to do 
something a little off the beaten 
trock.... These ore everyday 
problems with many agencies: 
But which artist to use? Who is 
qualified? What kind of work 
does he do? 

TO ANSWER some of these ques- 
tions we will publish, period- 
ically, examples of the work of 
individual commercial artists 
together with brief details about 
their background. We start 
this week with two of the 
younger artists whose work is 
coming into prominence. 


Kenneth Wynn 


ENNETH WYNN. at 29 
another of the younger band 
of artists, was trained at the 
Lewester College of Art. and then 


went to J. E. Slater 


L esester 


where he did visualising and dis 
play work Next, a spell with 
Gee Advertising tlso of 
Lewester), where he did layouts 
and made a start finished 
work As time went on, he was 
given more and mo finished 
drawings to do. About two years 
ago he decided to start free-lanc- 
ing, International Artists Ltd., 
became his agents. Afier a year 
of this work, he found it more 


advantageous to work from Lon- 
don than from Leicester 


He prefers doing highly 
finished character drawings to 
anything else His favourite 


medium ts oils. 

Wynn has lately completed a 
large scheme of drawings for 
Calpreta for Dudley Turner & 
Vincent—he got the commission 
on the strength of the first two 
drawings—and does a good deal 
of editorial magazine illustration 
work besides advertising 

The farmer, illustrated above. 
appeared in an advertisement 
Harvester advertisements 


A New, Quick SERVICE 


Two estentials to every user of Multilith and Rotaprint Machines 


are (1) Rapid refiable service and (2) consistent tigh quality 


features of 


Both are 


siness upon which The S:rand Lithographic Co have 


You afe invited to contact the address 


~where you will receive courteous and immediate 


“ALLAN” SERVICE 


built up customer-satisfaction 
below—Terminus 2691 
attention 

Many 


Simply supply 


oncerns find the Strand 


comprehensive service invaluable 


the basic data then the Company handles the job from 


idea to finished plate ready for your machine. . 


LTD. | THE STRAND LITHOGRAPHIC CO. LTD. 


157 FARRINGDON AD... | ONDON, E.C.I. 


Telephone Terminus 269! (4 lines) 
“Kathbone 47 
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Bright ideas with ACROGLOW 


permanent fluorescent 


fh 

Our business revolves around ideas. 
Where the advertising docs its most 
important job, right in the shop, your display must be the one brighter 
than the rest. 

With “Acroglow” Patent Showcards, we believe we have an answer. 
They glow. They gleam. They compel attention and do not fade with 
time. And they sell. That is why Horlicks, and other top advertisers, 
have used them throughout the country. Like to see one? Just let us 
know by letter or ‘phone : we know ycu will be interested. 


ore, 


Our Representative will be 
Point of purchase pushes it home! pleased to call on request 
MOUNT WORKS - 96 UPPER CLAPTON 
A CRO Narketing Limited ROAD - LONDON E.5 
Duplay Drewson of Omega Plastics Lamived Tel Amherst 2311-2 
5 Dyers’ Buildings, Holborn, London EC1 ‘Phone: CHAncery $654/5 


Rew 
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: 
: 
H 
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: 


48,000 of these display units were produced by automatic 
screen process printing, with ten variations of copy-matter 
completely 


A PICTURE OF HEALTH : guthen wine 
Only one of the thousands — nen in - 
ST © LISA Librar unique collection for 
ma advertiser, aaanins eal aoe ~ | ¥. Another job well done by ilaatiins 
SPECIALISTS IN CALENDAR AND GREETING CARD STUDIES ecor ADV i RT iS| NG 
STUDIO LISA LTD. _ ff 46 BROADMEAD BRISTOL | + TELEPHONE 26817-20460 
30 FLEET STREET, LONDON, E.C.4_ Tel. CENtral 7640 
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R. P. GOSSOP 


CARTER LANI 
ST. PAUL'S 


ADVERTISING COSTS 
REDUCED 


TRANSFER BLOCEING 
Tive ALING FILM 
TRANSFER FILM 
ACETATE 


MASSEELEY SHOWCARD MACHINES 


HILL BROTHERS (SERVICE) LTD. 


Acton Works, Beaconsfield Road 
Acton Green, London, W4 


fheewick 22) 


OUR PRICES WL ‘SAVE 


Fen €OOO HHL AaLeE 


SIGNWRITING 


TO MEET EVERY REQUIRE mem 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUtbpIiOs, LIMDTHKD 

72a Plough Rd... Battersea, SW II 
Tel Nos Battersee 5300 & 4886 


Aran 1%, 1952 


BRIEFINGS THAT CAN 
RUIN A JOB 


advertising task is often by being co-opted to the creative 
ved) before the ‘am. f ts true that his point of 
. view may not coincide with what 
ito action, by 
the agency or advertiser first 
ind understand planned, but chances are that his 
that has been advice, if heeded, will result in a 
the brefing better job 
’ Does this plan work out? 
of Gee & Hiller estimates that 45 per cent 
inger of the of all work he is doing to-day is 
nt, under executed on these lines Several 
powers of agencies invariably rely upon him 
sys There for the first imaginative conception, 
advertisers once the basic line of copy attack is 
experienced Lad down 
' ¢ have now reached the stage,” 
he explained, “where we are often 
given only a 3-word catch phrase or 
| phe nyboady can pomt a slogan as the basis on which to book 
ee { d can expect models, if needed, and to build a 
sul picture which will bring the point 
he stubborn of the copy to imstantancous aware- 
ly a hand ness. But the intelligent photo- 
photo grapher in advertising must also 
rcquaint himself with all reproduc- 
tion methods in colour and mono 
h photograph chrome, because he should realise 
5 to , that from any of his negatives may 
o1sPiay Stavict ‘ the photo be demanded prints capable of excel- 
lent reproduction in any medium.” 


$.6 ARLIS TREeET wi 
TELEPHONE GE 822576 


* > * 


PHOTOGRAPHY IN ilies 
a , 7 ss a big future for the 
ADV ERTISING 35 mm. film-strip, both pn 


chrome and colour, in advertising. 

b That is the strongly-held view of 

y Yevonde Middicton who, after 

building 4 reputation as photo- 

J oO H N H E R oO N grapher of Royalty and society, is 

4 a now becoming increasingly absorbed 

in the possibilities of this new 

medium 

grapher should be br into the She recently showed me a number 

preliminary stage ch proyect of interesting applications of the 

ind not presentex with a § fait film-strip to advertising —assign- 

accompli layout to ¥ to. Good ments undertaken for LC.1., British 

lavout men and cor rs may hit Celanese and other prominent ad- 

upon an idea wh « strikingly vertisers. Advertisers are becoming 

Wlustrated photo ally but aware of the value of film-strip 

few are sufficiently d in photo series in demonstrating the product 
graphic technique to | ble to ap- or service, she feels 


On, Sen, SUTIN 


Brice 


abroad 


tense 
PIPE 17 PEAR CLOSE NW® 
for Posto! Advertinng os it shox 


HENDON 
BILLPOSTING 
COMPANY 


ST ba 
57 SPRING STREET w. 2. 


preciate the best y of presenting The strips, generally of 36 frames. 


DISPLAYS that illustration t ho . , ure used variously To train sales- 
s allowed to offer h F men; a8 a general education for the 
EXHIBITION STANDS pbs sees at € 


creative stage of advertiser's own staff; for public ex- 


DISPLAYS LTD. 


14s Ltt tad BRIDGE ROAD 
VICTORIA Sw TEL. VC 0912.2 


AMATEUR PHOTOGRAPHERS 


makes of Cameras, Films, Entargers 
ro] AGFACOLOR §$ developing 


PHCT 
124 Oatlands Drive, Siough 


) 7 "sis 4 
al 


aTTs LTB. 
ar maT 83 


H Pwante St. renee £. h mMotogs * Cyananid Products, was part 
8 aaard ~ rm Peter Peck of Woburn Studios 
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module showrooms, 


und village imstitutes, clubs, 
und so on 


“Some advertisers 


CThOuNS 
says Madame 
approached me with 


unusu hnical problems: for ex 
amy ne wished to have a record 
of the assembly and installation of a 
pa arly mphcated machine 
for th © of those subse- 
quently responsible for its maimten 


Untke the single picture, film~-strip 


series have to be planned ahead in 
consideraMe detail, somewhat on the 
lines of a movi Madame Yevonde 
has found th he idcal method is 
the preparation, with the advertiser 


ofaf ne-by -frame 
In the case of one typical Celanese 
f the script was 
quently wssued as an educational 
handbook, each frame being repro- 
duced as a monochrome half-tone 
to explanatory text 

After considerable capermment, she 
has found that colour film-strips 
presem fewer technical difficulties if 
prepared from hand-coloured mono 
chrome prints than from cither 


shooting script 


subse- 


HOW CONSUMERS’ REACTION TO COLOURS 


colour transparencies direct oF 
colour prints, as suc 

“Advertisers would do well to 
consider the extreme portability and 
relative inexpensiveress of the film- 
strip proyector,” she says, “and the 
impressive presentation of thew mes- 
sage that can be accomplished casily, 
cheaply and with needle-sharp clear- 
ness to areas of 25 square feet or 
more After all, a roll of % full 
colour pictures, with or without ex- 
planatory captions incorporated, can 
be carried comfortably in a waist- 
coat pocket 

* . . 


Te Institute of British Photo- 
graphers (IBP) are currently 
staging, at their headquarters at 49 
Gordon Square, London, S.W.1, a 
small exhibition of photographs for 
advertising by Peter Peck, B.P 
It os well worth seeing as an object 
lesson in well-nigh perfect printing 
This young man has travelled far in 
the comparatively short time since 


his release from the R.A.F., to found | 


the Woburn Studios. Work on show 
ncludes campaigns for many famous 
national accounts 


CAN BE MEASURED 


labelled “green” went up 7 per 
cent on the choice--reaction scale 
when labelled “cricket green, 
this increase being analysed into 
8-92 per cent for the male group 
snd 5-08 per cent for the female 
group. The highest increases were 
found in the browns, when 
adjectives like sandalwood,” 


oak pebble, prefaced the 
colour Fig ustrates the 
change in choice-reaction by the 


use of descriptive adjectives 
Great care must be taken when 
selecting suitable types of names 
for the men's markets. as prefer 
ences drop when, for 
example, flower names are intro- 
duced. Fig. 7 shows this quite 


sharply 


clearly, and also brings to light 
another interesting fact--women's 
preferences show an increase 


irrespective of the class of adjec 
tive used, whereas certain classes 
of topics appear to act as a deter- 
rent to purchasing in the opposite 
sex The columns illustrate the 
actual! change in preference value 
and not the absolute value as 
n the other diagrams. The 
miscellaneous column in this 
includes the use of 


certain names as nouns, such as 
“pewter,” “gunmetal,” “avocado,” 
ete 
Influence 

On Choice 

It has been said that the 


ultimate aim of advertising is the 
control of human behaviour in 
the purchase of gs ds Colour 
has, of course, a marked influence 
on choice, and each specific 
colour contributes its own range 
of influence 

Logic plays a minor 
successful advertising 
with desire The 


role in 
compared 
commodity 


Continued from poge 22 


stimulating to activity the most 
fundamental desire or most 
powerful motive will capture the 
market. Colour has been found 
best for making an advertisement 
distinctive from its neighbours 
portraying goods in actual 
colours, and for giving atmos- 
phere to a commodity type. 


Danger Of 
Deterring Purchases 


be used when 
colour for the last 


Caution must 
employing 


named purpose, however, as 
single colours may produce an 
atmosphere and concomitant 


emotiona] tone capable of deter- 


ring purchase Pure and un 
relieved red has an_ irritating 
effect, whilst blue by itself acts 


as a depressant. Fig. 8&8 shows 
the results of a series of labora- 
tory eXperiments, in which a 
black and white poster was 
exhibited, bathed in the range of 
spectral colours. It can be seen 
that at the limits of the spectrum 
monochromatic light induces an 
unpleasant feeling, centre wave- 
lengths of the green range pro- 


ducing the only measurable 
pleasant reaction In general 
short light waves depress and 


long waves elevate, but this effect 
can be avoided by breaking up 
the area presented with white or 
another colour 

Colour contribute; its own 
share towards the psychological 
reaction to an advertisement, But 
it can only be effective when used 
correctly An extensive survey 


has shown that undirected colour 
in the press increases the reader's 
interest by only 13 per cent, yet 
the cost of introducing it is often 
considerably more 


HELEN 
JARDINE 
ARTISTS =Qie x 


TEMPLE BAR 6720 


Counter displays do all 
kinds of merchandising jobs. As 
you know. With Meggezones, the 
problem was to supply a unit that 
would hold twelve tins compactly, need 
little of the chemist’s valuable counter space, act as a self-service item 
for the public which was also casily accessible to the retailer. These 
features were achieved. 

It was injection-moulded in plastic: a great saving over a built-up 
display. You see, we always approach the display question with the 
advertiser's viewpoint well in mind. May we show you some examples 
from the full display service we offer. 

. 


Point of purchase pushes it home! 


XV ACRO Marketing Limited 
(Display Division of Omega Plastics Limited) 


5 Dyers’ Buildings, Holborn, London EC1 ‘Phone: CHAncery 5654/5 
Bes 
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SEVEN 


CONURBATIONS 
YET ONLY ONE 


MANCHESTER 
GUARDIAN 


needed to cover all the types 
of people mentioned in our 
research brochure Profile of the 


Reader. Did you get your copy” 
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NORTH WEST 


ADVERTISER'S WBEKLY 


16 CONURBATIONS—EACH OVER 50,000 
STRONG—ARE KEYS TO THIS MARKET 


By B. D. COPLAND, 
of London Press Exchange Ltd. 


One of the most noticeable features of the area covered by this survey—Lancashire, Cheshire and 
the Peak District of Derbyshire—is the high proportion of urban population. Only two areas in 
England and Wales, one of them Greater 


PERHAPS the most note- 
worthy fact about~ the 
north western region is its 
essentially urban nature. Its 
population of 6,444,461 makes 
it the second largest region in 
the country, containing more 
people than the whole of Scot- 
land and exceeded only by 
London and the south east. In 
terms of area it is easily the 
smallest, for the two counties 
of Lancashire and Cheshire and 
the Peak districts of Derbyshire 
together cover only 1,973,088 
acres. This may be compared 
with 5,237,412 for the south 
western region and 5,130,103 
for Wales. This large popula- 
tion of just on six and a half 
million (15 per cent of that of 
England and Wales) can only 
be accommodated in such a 
small area under predominant- 
ly urban conditions in which 
the density of population aver- 
ages 3-3 persons per acre and 
in some cases rises as high as 
34 (Salford). This average is 
greatly in excess of all other 
provincial regions. 


High Proportion Of 
Urban Population 


The simplest measure of urban 
conditions is, however, the 
straightforward split of popula- 
tion between urban and rural 
administrative areas, and the 
north-west, with 93 per cent urban 
ae. is only equalled by 
ondon and the south-east. The 
nearest approach to this degree 
of urban development is to be 
found in the East and West 
Ridings of Yorkshire where the 


“the average for 


figure is 87 per cent. Outside of 
the urban areas in the north-west 
there are 517,682 people and it 
may be as well to dispose of 
these first 

The rural districts of the north- 
western region number 26-—15 in 
ancashire, 10 in Cheshire and 1 
in Derbyshire. Judging by the 
density of population only a few 
of them can be compared with 
England and 


, have a higher 
is here grouped in sixteen areas, two of which are among the 


Wales, which is 0:26 persons per 
acre. Sixteen are much more 
heavily built-up and four of them 

Limehurst, Warrington and 
Wigan in Lancashire and Disley 
in Cheshire—have densities of 
more than one person per acre, 
which oar ae the figure for 
many smaller urban 
districts. Limehurst and Disley 
are the only two rural dis- 
tricts in the south-east Lancashire 


P= 


i 


2 2 


Distribution of conurbations 


oportion. This town population 
ritish Isles’ major conurbations. 


conurbation. In general the 
rural districts of the north-west 
afe approximately twice as thickly 
pops ated as the average for 

gland and Wales and despite 
the parts of Lancashire which 
extend up into the Pennines, 
such as Lunesdale and Ulverston 

D.'s, and the agricultural 
activities of the extreme northern 
and southern parts of the region, 
the general impression of bricks 
and mortar, mills and main roads 
is a true one 


Two Major 
Conurbations 


Most of the urban development 
is centred on two major “provin- 
cial” capitals—Manchester and 
Liverpool (marked | and 2 on the 
map). These two cities form the 
cores of two large conurbations, 
one of them—south-east Lanca- 
shire —the largest provincial conur- 
bation in England and Wales. 
Between them the two account for 
3,803,255 people, or 59 per cent 
of the total in the region. Details 
of the make-up of these two 
conurbations were given in a 
recent ADVERTISER'S WerEKLY 
supplement (March 20 issue), It 
was shown there that the two 
cities are joined by a practically 
unbroken belt of urban areas 
stretching from the coast to the 
Pennines. If the more densely 
populated rural districts men- 
tioned above are included, we 
find that there is in the north 
west, a continuous urban area 
measuring about 50 miles from 
east to west and 35 miles from 
north to south. This is an area 
larger than that of Greater 
London and it represents by far 
the biggest single urban concen- 
tration in the country. 

Apart from several large and 
important towns within the south- 


" = 7 ‘ 7 _ ae _, 
ir. rot 
Apri. 3, 1952 29 Cs ra 
i 
ae 
LANCASHIRE , ey 
os e 3 ; Pep aa hk we . RSIS Sey pees. =3 a se aes: . ine | 
TS RR Bei oe ee! SESS AMEN SUES ea SS NR Serta a 7 aS, 
Ke PER Rae ; ES. eae 5 Sa ina Ww 
: Ga = 
ig 
a ; : 
aS 
% 
Pe , : , xe 
r om 
eee : 
Vek loa 
4 ' Ae 
| ee 
; eae 
é ge 
: Te 
$ BP 
oy) VaRe 
cs 
es =| Se 
Manchester | Bice 
ee, 
Liverpool 
. bmg 
Blackpool se? a 
eas 
Burnley Cf rei 
Preston 9 le ar 
a a 
St. Helens hep a 
bow Ba“ f 
Leigh jo Bol 3 r, . 
Me ee _ . 
10. Southport ak eo” a: 
. 11. Warrington : Co aaa  S 
Mb SR ’ 
12. Barrow iti ae wy & Oe, 3% i +e 
13. Widnes TE, > op ie 
Es ‘ 
14. Chester 
o 
1S. Crewe 
12) 
16. Lancaster 
tat ; 
ee i a cs an , ae ; , ae 
oy: eS os ee c - _ a 


ADVERTISER'S WEEALY Apan 3, 1952 


THE LANCASHIRE AND THE NORTH WEST 


SOUTHP( RT VISITER east Lancashire conurbation areas suggested by Faweett 


Bolton (167,162), Rochdale have been added the adjacent 
Ormskirk Herald Formby Herald (87,724), and Oldham (121,212), Urban Districts of Preesall, 


. or eXample--there afe sever: and Poulton le Fylde In 
Lstablished WAA ely a the <a - 


outside the conurba Faweett’s original list conur- 


. i tion which should claim our bations Burnley stood alone, but 
Southport Jouryal CROSBY HERALD attention next. The first thing to experience in this area would 
do, therefore, is to look for what seem to indicate that the whole 


Lstablished 1882 fF stablished 1895 | we might call minor conurba group of urban areas in the north 


tons, ie wurbsn aggregations eastern corner of Lancashire 


sround the towns which, while should be considered as one 
BOOTLE HERALD large and important are not conurbation. There are three 
regional capitals like Liverpool large towns strung out in the 
TS stablithed 1949 and Manchester Size is not the order: Burnicy, Nelson. Colne. Ti 
only criterion here but it would these must be added the adjacent 
be as well to follow the example large urban district of Padiham 
of the past and confine ourselves and three smaller ones. Close to 
to conurbations whose popula these, but over the border in 
tons are 50.000 or more Yorkshire, are the two smaller 
The 1951 Census shows 14 towns of Barnoldswick (10,282) 
conurbations or single towns with and Earby (5,348). If these are 
populations exceeding $0,000 included the population of the 
Table I shows the make-up of the conurbation rises to 179,537 
14 minor conurbations and it will Next in order of size is the 
be seen that altogether the two Preston conurbation, consisting 
major conurbations and these 14. Originally of Preston itself and 
minor ones account for §,235,032 Fulwood. By adding the adjacent 
people, or 81 per cent of the total Urban district of Walton le Dale, 
urban population the total population here rises to 
The largest of the 14 is the 147,041 Two single towns Black- 
Blackpool conurbation with a burn (1tt.21 ) and St. Helens 
population of 230,294 To the {110,276)--comes next on the list 
original four administrative Continued on page 39 


i THE MINOR CONURBATIONS 


Admumitr ative 
wear 


Blackpool C.B. 

Fleetwood M.B 

I om St. Annes M.B 

was Thornton Cleveleys U.D 

@ WtA0 orice Preesall U.D 

@ OGTRCT OFFICE Poulton le Fylde U.D 
_- 


\Ariwvor 


THE “VISITER” SERIES nae 
OF NEWSPAPERS Padiham 1D, 


Barrowford UD 


NET SALES EXCEED | — 
84,000 WEEKLY » | renton | Preton 6 


Fulwood U.D 
Walton le Dale UD 
Covers the Residential and Agricultural Districts of South-West ee oe 
Lancashire on TUESDAY, THURSDAY, FRIDAY and SATURDAY 147,041 
Head Offwes , Blackburr Blackburn C.B 111,217 
8-32 TULKETH STREET, SOU THPORT Phone: 5127-8-9 St. Helens St. Helens CB 
ALA ATARI NET 


Wigan Wigan CB 
Ince in Makerfield UD 


104,000 
Leigh M_B 4a,714 


Atherton UD 20,501 
Tyldesley UD 


Southport Southport C.B 
Warring: Warrington C.B 


Barrow Barrow in Furness C_B 
Dalton in Furness UD 


Widnes MB 
Runcorn U.D 


— —_™~ 


Svar ateacre OK : — st 


™e2) 18 Crewe rewe MB 


MANCHESTER BILLPOSTING CO.L7? ema Pee 


29 BOCTiEa STREET DPEANSEATE MANCHESTER 2 
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PRIORITY ONE! 


Lancashire, the chief industrial area of Britain, is the Priority 
One target for national advertisers. In this vital market, 
Kemsley Newspapers take the lead. Morning, evening and 
Sunday newspapers regularly flood Lancashire from the two 
Kemsley offices in Manchester and Blackburn —the former the 
largest newspaper printing plant in Europe. 


‘Most Lancastrian homes are entered by one or other of these 
newspapers. In the advertising sense, they dominate Lancashire. 


DAILY DISPATCH 


EVENING CHRONICLE 
NORTHERN DAILY TELEGRAPH 


plus strong Lancashire penetration by Empire News, Sunday 
Chronicle, Sunday Times, Daily Graphic, Sunday Graphic. 


If you want 


Lancashire 


you want 


Kemsley Newspapers 


Manchester Blackburn London 
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ADVERTISERS WEEKLY 


LANCASHIRE AND THE NORTH WEST 


Holiday-with-pay award to 
offset effect of short 
working in textile mills 


N other circumstances the 
award of an extra week 
holiday with pay to cotton and 
rayon nearly three 
hundred thousand of them in 
the north-west region — would 
have been welcomed = with 
broad smiles in Lancashire mil! 

towns and holiday resorts 


workers 


Financially the award is a sub 


stantia one It puls an eXtra 
millon pounds into the pockets 
of holidaymakers. Ht is another 


step towards bringing cotton into 


ine) 6with) «industries that) were 
formerly a good deal more 
attractive But, at the moment 


cotton workers afe 
so canuch 
da nge of 


thinking not 
‘idauys as the 
enforced 


about h 


idleness 


Dwindhng export markets and a 
fall in home consumption have 
provided the most serious threat 


since the war 
in trade 


Lately 


of a deep depression 


4 large amount of pub 


inity has Deen given to cotton’s 


plight and there have been con 
flicting reports from textile cen 
tres Cotton is so mportant to 
the economy of the north-west 


Loth directly and 
effect’ on 


because of its 
employment in the 


Merseyside docks, et that 
seems worthwhile, at the its 
of this survey, to try ma cis 


entangle a few threads from the 
present confused position 
Production 

Kept High 

Lancashire has so fa 
enced nothing comparable to the 
slump of the textile trade 
between the wars For a wh 
production is 
acrobatically at a level! high aby 
that of retail sales) None-the-less 
it has fallen off considerably du 
ing the past three months \ 
number of firms have had to 
off workers or introduce a 4-d 
week since the prolonged Chris 
mas holidays. Yet even s 
extent of short-tume wi 
unemployment do not fully reflec: 
the decline in production Firms 
have preferred to have a ¢ 

f standing-about rather tha 


deal o 


being maintained 


rking and 


By STANLEY OREANU 


of Research Services Ltd. 


Humanitarian 
cotton 


make diwnissals 
feelings apart, the trade 
has only too bitter an experience 
! attracting workers back once 
ey have been lost to un.) When 
workers have been forced out of 
vtton into say the engineering 
ndustry they are not likely to 
make the return journey, especi 
iliy if, as is often the case 
with men, this is gowng to mean a 
eduction in earnings. So that the 
general level of employment gives 
in unreal picture, Even at the 
end of January, when many firms 
were faced with blank spaces in 
heir order books, there were 
WO vacancies for cotton-workers 
idvertised in the north-west 
region 
The future, however, holds no 
SY prospects The one clear 
thing is that this is mot a passing 
crisis. A recession in trade had 
already begun to show itself when 
the outbreak of the Korean war 
cteated a temporary boom in 
home and oversea markets. There 
s no reason to suppose the bot 
fom is going to drop out of the 
home market unless there is a gen 
ral slump, in which case textiles 
will suffer with the rest. It is the 
export position that arouses most 
concern. With pre-war memories 
il too fresh, Japanese competi 
mn has become the main bogy 
Once again, it is said, Lancashire's 
gh quality materials are going 
be swamped in the world 
kets by a flood of cheap stuff 


trom Japan. There is something 
ssing from this picture that 
uld make # even mure dismal 
Ihe Japanese, having modernised 


cir textile mills, are 
it material of a much higher 
quality than pre-war and may 
compete with Lancashire manu 
facturers in markets where they 
formerly held exclusive sway At 
¢ same time an il! wind, in the 
ipe «6Cof 6a) 6world)=s shortage 
cotton has kept Japanese pro 
Juchon down to moderate levels 


rble to turn 


Now another blow has fome in 
ihe shape of the severe restric- 
ons being imposed by the 
\ustralian Government These 
will mainly affect motor cars and 
xtles and Lancashire traders 


are likely to be hard-hit. The 
Australian market was the biggest 
Dominion market for textiles and 


ne of the markets which, up to 
three or four months ago, could 
be relied upon f business 
though this had fallen off since 
then 

The most worrying feature 


sbout our foreign trade often lies 
concealed in the published figures 
\ high proport: of the cloth 
listed as “export” was, paradonxi- 
cally, never made this country 
Manufacturers in Lancashire have 
found the only way of competing 
economically in certain fields (or 
of overcoming shortages of 
labour or raw cotion) is to buy 
grey cloth from India or Japan, 
carry out the dye: iod finishing 
im this country and n re-export 
it. Most of the ed cloth we 
row send abroad Ss gone by 
this roundabout ; For the 
time being grey ch s available, 
but eastern produc may even- 
tually find they are e (and that 
it pays better) t nplete the 


process themselves 


Cotton Trade's 


Record Year 

Since the war t! tron trade 
has been able to s all it can 
nake, 1951 itself w an excep 
tionally good year spite of the 
black clouds on the izon. But 
now that the reces has set in, 


whatever tempor recovenes 
occur, Lancashire ton has a 
a 


1952 


Aran 3 


bieak outlook in world trade un 
ess production can be carried on 
more economically 

Fortunately for the people of 
the north-west region, Lan 
cashire’s coononiy 1s Not so com 
pletely tied by cotton as it was in 
ormer times. The effects of the 
past can still be seen in Bolton 
Rochdale, Oldham and the other 
spinning and weaviag towns 
they are not sarred by 
uerelict mills. They stil) suffer a 
greater lack of amenities than 
many other industrial areas, as 
they have not yet had time to 
nake up what they lost through 
dependence on one industry that 
failed them so miserably in the 
nter-war years. During the last 
war there was a rapid growth in 
these towns of engineering and 
various manutactures so that 
now the greater part of the popu 
atron can find employment out 


side the traditional trade 


omy 


Fluctuations Of 
Labour Turnover 


To represent the employment 
situation adequately would re 
quire not 4 table, but a system of 
moving lights showing the 
fluctuating labour turnover that 
provides such a headache at the 
present time for many industria! 
firms. In the average cotton tex 
tile mill, for example, the turn 
over is about SO per cent in the 
course Of a year 

It is not only the textile towns 
that have benefited since 1939 by 
the diversification of industry 
One of the most striking umprove 
ments is the creation of new in 
dustnes on the Merseyside, mak- 
ing it somewhat less dependent 
on the hazardous fortunes of 
shipping. Firms manufacturing 
screntific instruments, leather 
goods, paper and stationery, pack 
ing-cases, ctc., have provided jobs 
since the war for over twenty 
thousand workers and there will 
presumably be a much greater 
expansion when the decision in 
1948 to make Merseyside a deve- 
lopment area has had a fuller 
opportunity to take effect 

The other development area jn 
the north west region is the South 
Lancashire one around Wigan, 
where the balance is gradually 
being shifted from coal and tex- 
thes to engineering and various 
manufactures Fortunately we 
have not yet been called upon to 
sce how well these areas are able 


ARR oN RT 


An extra £1 ,000,000 a year into the pockets of 
textile workers—in the form of an extra week’s 
holiday with pay—is good news to the shops and 
holiday resorts of Lancashire and the north 
west. But threatened—and in some cases actual 
—short-time working in the mills may cancel 
out this gain for this year. Meanwhile, the accent 


is on better and better selling. 


Marketing 


information from many sources is collated and 


put into perspective in this article. 
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In the S.E. Lancs. Conurbation | LAYTON 


HAVE YOUR 


INCUBATION | SERVICE 
"4 = IN 
LIVERPOOL 


~ SOON Nn 


SLIME STREET’ 
\ STATION 


ADVERTISER'S WEEKLY 


' 4 ' 
AARP 
i Mit 
in this 


Weekend Shopping Basket 
WITH MANCHESTER SUBURBAN WEEKLY NEWSPAPERS 
A Dominant Group with A.B.C. Sales 


Represented by E. W. Player, Ltd. 30 Fleet Street CEN. 2786 79 LIME STREET, LIVERPOOL 
| Telephone: Liverpool Royal 2956 (three lines) 


Th Established The opening of an up-to-date production unit by Laytons in 
e 1884 


Liverpool brings to the North of England the unrivalled 
p ae | resources and facilities of the whole Layton Group of Companies. 

sadlilaaam We are happy to help and advise you on any matter relating to 
| the graphic arts and faithful reproduction, particularly with 
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© weather a trade depression, but 


me test that can be applied is 
the extent t whi their chronic 
snempioyment 5 blem has been 


vercome At the end of 1949 
! were 4) per cemt unem 
Merseyside, 24 per 
Lancashire and 14 


tne ¢ try as a 
whole Alt igh the position is 
vastly te 4 ve! re the war 
Merseysic s st something of 
i black sp In December 195] 
Ms afea, conta ne about 16 
per cent of the total labour force 
f the north west region 
swccounted for 42 per cent of all 
unemployment. Yet Merseyside 
has a st er hard core of unem 

yyed than other development 
areas For example, last mid 
summer only 20 per cemt of the 
insured workers wi were unem 
oyed had been out of work for 
sk months or more, compared 
with up to twice that proportion 
ewhere The meaning behind 
these statistics is that whereas in 


South Wales there nany older 
nen who find it hard to adapt 

new jobs, the Merseyside un 
employed mainly consist of casual 
sbour around the docks, in a job 


this week, out the next That is 
why the new light lustries will 
he so valuable T} not only 
rovide mployment 
hut a her dearve 
f skh st dock 
murine and will he 10 break 
fown the heavy concentration of 
anskilled worker rnine low 
wages, which in for vears led 
to a general im rishment in 
hie fe of t/ r 


Dominance Of 
One Firm 


f | ancashire 
though 
development 
yroblems in 
Barrow in 
ely for its 
namely 

ind ts de 


s 
i wna 
es owing 
engl 
be found 
on and 
Backbarrow 
ned with 
ifacture 
ting new 
scaic is 
in IMposs isk se of its 
sOla n fro nationa 
narkets and sroduc 
on. Transp. s are in 
creased by ec do 
< ff b ind the 
Y ins of I Distric 
it hea es often 
Nave ik ur 
The han it ¢ north 
west ind ivy con 
centration t c $ million 
peopie he tw ations of 


Manchester Docks handle a large 
volume of export goods Here 
are some Cars waiting to he 


loaded up 


Merseyside and south-east Lan 
cashire have already been 
described in the previous article 
One consequence ts that any rural 
areas in this part of England are 
to ferce competition 

tween the rival clanms of farming 
and recreation on the one hand 
and urban development on the 
other This is at the root of the 
controversy which has recently 
blown up over the final version of 
the Lancashire Plan. The county 
planners would like to prevent 
Liverpool from encroaching on 
the broad green strips of good 
irable land around its boundaries 
In order to relieve congestion on 
Merseyside, they originally chose 


subject 


Parbold as the site of a new town 
of some 50,000 people. Yielding 
to popular pressure they have 
now changed the site to Skelmers 
dale, which has the advantage of 
being closer to Liverpool, though 
its communications with — the 
parent city are not much better 
On publication of the plan in its 
mended form, Liverpool City 
nade it clear fy were 


try and accommodate their 


Population oversp of roughly 
: hundred thousand around the 
fringe of the city boundaries and 


not in any centre fifteen or even 


en miles away The argument 
put dorward js t it is not 
nerely a question of preserving 


bound to remain nked with 
Liverpool's port and distribution 


Decentralisation To 
Dormitory Areas 


the fate of the 
proposal nothing 


the fact that bot} 
Liverpool's and Manchester's 
working population have moved 
further and further out from the 


city centres Many of them 
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LANCASHIRE AND THE NORTH WEST 


The marketing picture i 


as Wythenshaw develops and 


consumer cenire Her: 

turned towards the pleasant 
countryside of Cheshire and 

Cheshire people say -eyed it 

much as David eyed Naboth’s 

vineyard. This county is not, of 

| course, entirely a rural paradise 

Based on the huge salt deposits of 

mid-Cheshire, the alkali and 

| general chemica trade has 


planted chemica! works in the 
towns and villages stretching 
northwards to Runcorn. In the 
north west there are the industrial 
towns of Merseyside. in the north 


east the belt of cotton towns, 
Stockport, Stalybridge, Hyde and 
Dukinfield. In the east, silk and 
rayon are woven into fabric at 


Macclesfield and Congleton 
(Even here silk is gradually losing 
to nylon her pre-eminence as the 
queen of textiles) There are 
ther industries situated at Crewe, 
Sandbach, Chester and Broad- 
heath 


Population Moves 
Out Of Urban Areas 


This would stil! leave Cheshire 
with a pretty large ral hinter 
land. What has changed the 
picture, and contir year by 
year to change it more, is the 
exodus southwards om the 


centres of the great c 


nurbations. 
The preliminary figu 


es from the 


1951 census show w far the 
process has gone in the last 20 
years. In spite of increases due 
to natural growth. Manchester 
Liverpoo! and Salford have be 
tween them shown decline in 
population of 174.000. A con 
siderable roportion went down 
into ¢ hesh re one has 
ilso had to take count the 
migration fron Merseyside 
naht out of the n in the 
1930's and some disversal into 
the Lancashire ¢ side and 
coastal towns. In ¢ shire itself, 
Chester, Birkenhead ithe other 
county boroughs have had, on the 
average, negligible creases in 
population The er towns 
and urban and ru stricts are 


where the populat is swollen 


in the Manchester area is being rapidly changed 
assumes 
is a part already 


greater importance as a 


occupied 


Several of these places close to 
the northern border of the 


county have had individual in- 
creases of over 10,000, such as 
Hoylake on the Wirral. The dis- 


tribution changes that have taken 
place in Lancashire and Cheshire 


NOT ALL 
COTTON 


NE tends to think of the 
north west as textile 
country. Yet daring the last 
few years many new industries 
have been attracted to the 
area. Here are a few examples 
recently high-lighted in Indus- 
trial Progress, a publication 
of the Liverpool Daily Post. 


@ Three new factories — for 
Cykewear Ltd., manufacturing 
cycle components and cloth- 
ing; Frankenstein Ltd., makers 
of tyres, diving suits and life- 
saving appliances, and Vise- 
grip Ltd.. who manufacture 
metal fabricators —have started 
operation at Birkenhead. 

@ English Electric Co. are to 
make jet engines at a new 
factory at Bootle. 

® Developments in the trading 
estates are going ahead well. 
The Huyton estate is the 
largest of three sites scheduled 
for development on Mersey- 
side. Work on the second 
site at Fazakerley, covering 
three acres, is already well 
advanced. Among the projects 
there is a factory for food pro- 
ducts. 


®@ Standard Motor Co. Ltd. are 


to build a large factory on 
the Kirkby industrial estate. 


@ Albright & Wilson Ltd. are to 


make ingredients for deter- 
gents on’ the same estate. 
Their factory—a former air- 
craft hangar—has been moved 
80 miles from Windermere. 
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PARKLATE 


ms 


Daily population movements 


CHESTER 


Width of arrows 1s roughly proportionate to umber of people 
Mersey nto Lrverpool and Bootle totals approximately “0,000 (1045 estimate 


LIVERPOOL 


Number crossing 


since 1931 are summarised in 
Table I 

It is of some importance to the 
economy of this region that a 
sizeable part of the population 
has moved while the centres of 
employment have not, Thus one 
result is that many thousands of 
people do their shopping and 
seek entertainment in Manchester 
and Liverpoo! who would pro- 
bably not bother to travel into 
the cities but for the fact that 
they work there. Where the dis 
tance to be travelled is not too 
great, advantage is often taken of 
season ticket facilities to nip 
home for a solid Cheshire tea and 
then return in the evening to 
dance hall, cinemas or theatres. 


Apart from those who go to 
work in Liverpool and Man- 
chester, there are several thou- 
sand who cross the Mersey every 
day into Widnes, Warrington and 
other south Lancashire towns. It 
is not easy to calculate with any 
precision the total volume of this 
daily ebb and flow. On only one 
occasion have any accurate 
figures been provided, and that 
was in the Workplace Tables of 
the report on the 1921 Census 
Based on these tables, but with 
some allowance made for esti- 
mated changes since that time, 
the accompanying diagram illus- 
trates the nature of the daily 
movement around the Merseyside 
conurbation. According to one 


1—POPLULATION CHANGES SINCE 1931 


Population in 000's 
1 1051 


Difference on 1931 
103 (% 


Cheshire Total 


(a) County boroughs 
(6) Mun. boroughs and urban districts 
(©) Rural districts 


Lancashire Total 


(a) County boroughs 
(6) Mun. boroughs and urban districts 
(©) Rural districts 


Source: Preliminary Report on the 10951 Census 
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set of observations made in 1948 


sbout BO.000 manu and black 
1 works c into Liver 
ind Bowtie from the 

| (Cheshire sid « day 
T hes novements and surges 
of pulat sv eft the south 
: 4 ‘ < whict S$ aiso the 
itt part of our region) 
" c indisturbed In 
« i ca a few people go 
fron ¢ rewe { ngeicton and 
Alsager to work in the Pbdtteries 
it they only amount to a smal 
sine The » west is the 
nost completely ru part of the 
wou He the are no m 


miles from 
in a number 


lages like 
fe has to go 
ten miles or more for some of her 


provisions 


Another rural area, the Peak 


District national park, has begun 
show signs of increased activity 


mn the extractive industnes Al 
ne time there was litlie to spol 
one’s pleasure in the Peak district 


the intransigence f the 
ckheepers Kinder Scout 
y applications have been 


greatly extending the 
estone workings and opening 
ones, some of them in the 


beautiful part the 
national park A the 
population of Englar lives 
within fifty miles or the 


Peak, and anyone who has seen 
the usually empty road fron 
Hope to Castleton literally thick 
with walkers and cyclists on a 
bank holiday week-end knows 


that, whatever the economic ad 


vantages of the scheme, anything 
which threatens to spo the 
amenities of the district w be 


bitterly resented 


M.P’s AND COTTON LEADERS 
RETAIN THEIR OPTIMISM 


TTINHE present 


crisis” on the 


Lancashire cotton industry 
has not quenched local optimism 
Although there short-time 
working in many mills, Lancashire 


MP's in the 

industry debate 

mentally hopeful 
Mr W A. Burke (Burnicy) 


recent textile 
ined funda 


had this to say | do not share 
the pessimism of iny people 
about the cotton trad I believe 
we can go a good way towards 
restoring its p rity After 
4 Ss said and do t has been 
through difficul: tin before and 
we did recover the iation. The 
difficulty now is there has 
been a change. We did achieve 
more confidenc Lancashire 


but now a situat has arisen 
ind the change has so alarmed 
the people thar ire feeling 
very depressed.’ 

Lt.-Col. Wentw Schofield 
(Rochdale) told | House It 


nNust not De ass cd Dy anyone 
that Lancashire ost heart 
To-day he cottor dustry of 


Lancashire is fa ‘wer, from 


the point of view f technical 
efficiency and i ithon, than 
ever before in its history and. 
being aware t ws facing 
he situa 1, whict a difficult 
ne, with " ind determina 

”" 

And M P Thorneveroft 
President of t K 1 of Trade 
speaking of t Iifficulties 
said T hes while they 
presen is Ww problems 
ind considerable viety, should 
4180 Present us w challenge 
and it must bh isk both of 


justry to 


vile industry 
about the 
tain their 


George Hasty 
ration of 


Master Cotton Spinners’ Associ 
ation, told the annual meeting 
recently that he thought none 
of the causes of the recession 
n the cotton textile trade need 
be lasting 
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Both of these are at the edge of 


the solidly urban areas and are 

unded on three sides by Rural 
Districts In the case of Black 
ourn ine ural distret on the west 


has a low density, but in the cast 
the area between Blackburn and 
Accrington is taken up with 
denser urban districts Whiston 
Rural! District, separating St 
Helens from Prescott, on the edge 
of the Merseyside conurbation, is 
as dense as many urban districts 


Wigan which, with Ince, is next 
on the list, is entirely surrounded 
by urban areas and although we 
rest here on the arbitrary decision 
to iumelude Ince only, there ts 
nevertheless, 4 case for including 


Orrell (9,317), Standish with 
Langtree (8,991) and possibly 
Ashton in Makerfield (19,053) 


With these the size of the conur 
bation would rise to 142.321. This 
ts a confusing part of the world 
for there ts to the east the group 
of three areas--Leigh (48,714) 
Atherton (20,591) and Tyldesley 
(18.096), which have been ex 
cluded from the S.E. Lancashire 
conurbation. On the grounds of 
size and common interest we are 
justified in grouping these three 
together and calling them the 
Leigh conurbation 


Isolation 
Of Barrow 
The two isolated towns of 


Southport and Warrington come 
next and are followed by the 
most isolated conurbation of all 
in the region. Barrow in Furness 
and Dalton in Furness are situated 
at the end of a peninsula 
ated from the rest of 
by the estuary of 


separ- 
Lancashire 
the Lune and 


have at their back Ulverston 
Rura! District, the most sparsely 
populated area in the region 
(density 0-13 persons per acre) 
The total population of this 


R67 

With Runcorn we encounter the 
first of the large Cheshire towns 
Situated on the southern side of 


conurbation 1s 


the fringes gravitate for 


Pla € at Wigan one of th 


HIGH PROPORTION OF TOWNSPEOPLE 


(Continued from page 30) 


A conurbation, by definition, has a centre towards which people from 
shopping and entertainment 


the Mersey it is closely associated 
with Widnes across the river and 
between them they a com 
bined population of 72,728. Turn 


have 


ing north again, we list Accring- 
ton (population 40,671) and this 
atter town, together with the 


adjacent urban districts of Church 
and Oswaldtwistie makes up our 
eleventh minor conurbation with 
a population of $8,003 

County towns are not always 
in the top rank as far as size is 
concerned and hester alone, 
with its population of 48,229 does 
not qualify for inclusion in the 
lest However, when the small 
Urban Distnct of Hoole next to 
it is added, a figure of just over 
$7,000 is reached, which makes it 
the largest minor conurbation in 
Cheshire. Closely following it ts 
Crewe with 52,415 inhabitants 
and this town, which is entirely 
surrounded by the Nantwich 
Rural District, is, if anything, 
more closely associated with the 
North Staffordshire Potteries than 


with the conurbations to the 
north of it 
The last town on the list is 


Lancaster, which is again com- 
pletely isolated from the main 
urban centres of the county. The 
nearest urban areas to it are 
Morecambe and Heysham with a 
population of 37,000 and the 
small railway junction of Carn- 
forth, with no more than 3,388 | 
inhabitants. It serves, of course, 
as a market town for Lunesdale 
and its own rural! district | 

To conclude: The north western 
region presents a picture of almost | 
continuous urban development 
except in the extreme north and 
south. Two major conurbations 
and 14 minor ones, each with a 
town of size and importance at 
us centre, together contain 
5,235,032 people, more than 81 
per cent of the total population 
of the area. Provided that the 
considerable rural population and 
the distinctive life of the smaller 
urban areas is not ignored, these 
focal points can be taken as the 
keys to the north west 


The Market 


fourteen minor conurbations in the area, 
is crowded with coaches that bring buyers into the town's centre 


ADVERTISER'S WEEKLY 


SPRING TULIPS 
are planned in Autumn 


and advertising, to be successful, needs similar 
forethought, care and skill. For 37 years this organisation 
has been handling a wide variety of advertising schemes 
Here, in Piccadilly, at the heart of Industrial Lancashire, 
our professional knowledge and experience are available 
to help you 


“OS 


COMMERCIAL ADVERTISING SERVICE LTD. 
2 BACK PICCADILLY MANCHESTER 4 
London Office: 109 JERMYN STREET, S.W.1 


OLDHAM CHRONICLE 


Published 
in the 
heart 

of the 
Industrial 
North-West 


Weekly (series) 
covering Oldham, Saddleworth, 
Crompton, Royton, Chadder- 
ton, Middleton, Hollinwood. 


per issue 38,000 
Evening 
over 42,000 


per issue (Monday to Friday) 


apne eng CAR nt 


Sports Edition 


Saturday “Green Final” 
over 38,000 


per issue 


Head Office 
UNION STREET 
OLDHAM 


Tel. MAIn 3841 


London Office 


134 FLEET STREET 
E.C.4 


Tel. CENtral 7620 


(6 lines) 


THE ONLY DAILY PAPER PUBLISHED LOCALLY 


Es 9 Pe 
ee 
a ew . 
re a. ae a 
| uf ol cats pur a 
ee Oia 
Re ore 2 ,, ‘teh ie: 
a sn obs ore . Aa. 
eee ck: a 
NEE a TT eee’ oH 
ae | 4 y, Ng: “f ag evel 
a a at “ eK t “4 Devt : 
wat 
~ ee 
: : j 
=e 
| = 
; a 
a po J | 
ain 
Sete F . . 3 
yale es = 
Om ii re ‘ See ' — as 4 
Te Te el te — — ame 
a —— 2 ie he 
Le i te Ue ee ns % a hee 
> ~- e fe 7. 
Bie: " dats wee be .s 
= : : r, ES . 4 ; =& : Po | : ; 
i eae : 2 ; a tuieeeteieniadiate  s 
meee 
. URE : , 
i a ee oe eT Pees | a ae, F 


| 


ADVERTISER'S WEEKLY 


Tip trade and profess a 
+ organmations are af son 
me or other faced with two p 
blems raising membershi; 
raming status And these pr 
biems are intériocking, without! a 

ood 

herslns 4 . 
irveg reel? 


provid h 


To lift th 
satus of the 
display) = mun 


it already en 

yys in Senne 
f uropecan 
countrics : 


Po oH Whitney oates 00 a othe 
*yyeccts of th 


British D> 

play Association. | am glad to hee 
from P. H. Whitney4 oates, the 
new hairman, that (nh A seam 
ons aching syllabus iw being 

uingly adopted by display 
teaching schools As a result « is 
hoped that in tim a certificated 
display man will be regarded some 
what more highly than «a window 
dresser 


If building up the Association 


demands organmational skill, they 
have the mght man for the job of 
chairman Dawing the war Mr 


Whitney oates was a heut.colonc! 
in command of the 115 Regiment 

A‘ serving n Italy § and 
Austria, and subsequently it 
hus administrative amity 
earned him the job of ULN_R.RLA 
director wm the French zone of 
Ausiria 


Mainly Personal 


a 


Mainly Personal— 


Profewmonally he is display mana 
' and assistant sales manager of 
& R. Morley, with whom hx 
has been for 24 years. It is’ the 
dminstrative side of display that 


+ hes forte 
* * * 


notable achievements in 
store publicity have happened during 
the 43 years that H. Seal has been 
ut Selfridges, of which great sor 
he will shortly be retiring from the 
position of publicity manager 


MANY 


It was at 9 a.m. om March 15 
1909, that a bugle sounded the 
reveille and the doors of Selfridges 


opened for the first time to the 
shopping public (a practice carried 
on ull the second world war). This 
event was backed by what is 
claumed as the biggest of all open 
ing press advertising campaigns 


A great many imnovations were 
intraduced—-full-page advertisement 
cartoons stating the policy and 
principles of the business; revolu 


onary simplicity in window design 
amenities hke reading, writing, and 
retiring rooms, and information 
bureaux; tke demonstrations of 
such epoch-making machines as the 
plane on which Biériot first crossed 
the Channel: and the publication in 
The Times and other papers of the 
popular Callisthenes articles, deal 
ing daily with topical subjects over 
a per of WO years 

Some leading London advertise- 
ment directors were present al a 
party last week to wish Mr. Scal 


Service 


The name of Acro Marketing 


Limited is relatively new to advertisers 


and agencies 


Yet, during only a short business existence, it has estab- 


lished a fine reputation for fresh thinking and personal service, so often 
associated with its brother company, Omega Plastics Limited 


Heading the business is Ron Edwards, a young, progressive chief 


known to many advertising people 


of display men, your point-of 


pur 


you see him here. With his team 


hase problems are in safe hands 


Any story that must reach the consumer at window or counter comes 


within their particular field 
on that next display job 


§ Dyers’ Buildings, Holborn, London EC1 


Try their special brand of craftsmanship 
“heir service will not end with the first sale. 


Point of purchase pushes it home! 
ACRO arketing Limited 


Duplay Diesen of Omega Plastics Lannted 


‘Phone: CHAncery 5654 5 


Bev 


s happy re ment and to welcome 


hes successor Geofirey G. Young 


ung has had his own share 
of experence in the handling of 
pageants, carnival ind = spectacies 


has been with 
Thomas agency, has 
“Bucky Taylo has 
and screen publictty, and was a 
one me director of pubhcity for 
the National Playing Ficlds Asso 


Cmtron 


the Winter 
worked with 
done stage 


* * . 


HAGGIS, whisky and bagpipes 
were in evidence at the Connaught 
Rooms last Thursday to do honour 
to Eadie Drummond, who now 
reures from the position of B.B.C 
Publications accountant, which he 
has held since 1936. So were repre- 
sentatives of advertising agencies 
the press, newspaper distributors, 
neravers, printers ransport, news- 
primt, and others 


Geoffrey Strode, general manager 


B.B.C. Publications, recalled how in 
19%6 a bombshell burst in Fleet 
Street when it was announced how 
BBA Publications “those 
smateurs wer going to publish 


D. J. Woodroff 
ager, Steel's Engine 


with 
ering Products 


Radio Times. Mr. Drummond had 
played his part in building up the 


circulation to over 8,000,000 


“An undertaking such as ours 
derives from circulation and adver- 
tisement revenue replied Mr 


Drummond Perhap 
the other way round 


| should say 


Rarely have I heard so many 
spontancous tributes. One was by 
Ralph Judson, head of advertise- 
ment development lt is a com- 


paratively casy task to get the 
moncy, but uw takes 4 genius to 
collect n! : 


* . * 


PAYING a call on the Architectural 


Press in Queen Anne's Gate I was 
taken down into the “Bride of 
Denmark.” This is the name 
bestowed on the hasement of the 
building since its conversion by the 
enterprising prop rs into a 
Victorian public house for the 
entertainmemt of ¢ $ it is a 
fascinating plac k with the 
atmosphere of th when whisky 
was & penny a nip d advertising 
was very much ir fancy 

he three litth bars are sur- 
rounded by row upe w of empty 
beer bottics and w bottles of 
ancient vintage. R d the walls 
are plast da gen poster for a 

cioran music r 1s79 an 
18) advertissemem |{ he Only 


liploma, between (left) C. G 


Avan 3, 19$2 
Display men not just 
window dressers, says 
Whitney-Coates 
H. Seal’s 43 years at 
sae 


Selfridges: BBC 
Publications pay 
tribute: Account 
executive works 
crane, scoops up 
diploma. 


By CONTACT 


genuine working man's tailor,” and 
sn announcement for a “Foot-the- 
ball” match (played with no fewer 
than three balls) 

This unique “pub” also houses 
an old German music box, a barrel 
organ, the head and shoulders of a 
stuffed hon, and an _ interesting 
collection of anciem sporting prints 
The proprictors point out that this 
venue is used “strictly for business 


* * o 
AN UNUSUAL effort has been made 


by Doig Advertising Service of 
Newcastle upon Tyne, to obtain an 
insight imto the products of a new 


cliem, Steel's Engineering Products 


Taft, advertising man- 


and B. Dawes, service manager 


Lid., makers of mobile cranes 


The agency arranged for one of 
heir executives, D. J. Woodroff, to 
undergo an intensive training course 
on qual rms with service 
engineers and operators. He worked 
in t classroom and = assembly 


shops studying the 
\ 


mechanism and 
learning to operate a six-ton mobile 
crane Passing out on complction 
of the course, he gained his Coles 
Crane Operators’ Diploma 


WEEKS WISECRACK 


~ 


“We're not afraid of taking 
your agency on at cricket, 
old man, but we do object 
to your scorer adding 15 
per cent to your total 
every time.” 


“ 
Po - 

nae 

y 

ae 

‘el —--—_—_ —_— -—7g 

/ TCC 

that is casen 
| 1: 
_ * 
: 
7 
> a Re eee See 

7 
— on) % 
\ ? ~ o— ~ 2 { eed 
a . . 3 

a i ’ 

- oe fies, 

oe, 5 a " *., Ping, : ‘ 

| . 7 min.) Sam ee . zu 

ee: =< Ss .; Sree 
_ = ee: |: ae 
> ite # : 

- £ TC 
Bac pg 
delice a 

. Pp —“‘itCid 
— pao A 
tl a 
3 a 
: ee 
; FS 
d ee 
ee 
: s — . ee . ARG 
- a No +1 
es \ IW Ol 
. 
| \7 | OL 
| , a a ee 
" ’ 
ee 
"2 \ & -— po 
an AX A a 
— Ye 
‘ 7 eee Sy oe sae ie Mak vie eee sae ht 4 : pay: : vag ae ' 4 \ pa or ¥ oe a a Pes 


ADVERTISER'S WEEKLY 


THE FINEST TESTIMONIAL OF ALL 


Repeat orders from 2 + well-known British 


advertisers who have for many years past 


regularly | keyed | their advertisements in 


MAGATINE 


‘True Stor ry 


rue ri al 
Romances | 


...and are still doing so! Proof indeed of the 


pulling power of these twin 1/3” magazines 


COMBINED SALES 437,239 JULY-DECEMBER 


(MEMBER OF ABC) 


£200 per PAGE - Q9/Id. PER PAGE PER THOUSAND 


And excellent visibility + first-class printing 


ARGUS PRESS LIMITED - 8/10 TEMPLE AVENUE - LONDON EC4 + CENTRAL 3514 
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AMAMI MOVE 


Amami » advertising & to 
he transferred from G. 5. Roy ds 
ltd. to Young & Rubicam [id ao 
from Jaly 1. Royds have handied 
this product nce 1922 Keason 
for the move ts the decision of the 
makers, County Perfumery (0. 
144... to follow «a policy of one 
agency for one type of product. 
Royds handle Britten's lanolin 
— a9 aed will continue to 

Amami wave set, brilliantine 

and hand jelly 


Austin ‘Somerset™ 
Launched In Eire 


Whole page ad n the Irish 
Inde pendent Irith Pre nd 
Irish Times, cach tying up wit t 
main Austin ar deal ‘ 1 
gram” sent every Aust wrer 
in the Republic and a prox { 
new Austin Somer af d 
by dealers thr —_ Dubin w ne 
tighlights of " n d 


by Met eunsife Adveting Service 
Led., to launch the new Austin 


Somerset nth Repub of 
Ireland 

The whole-page ads on rf 
them a front page position p 
peared simultancously cach 
ing forty dealer pancls of jual 
size representing the main Austin 
car dealers of the Republi 

Page ads. were also prepared by 


MeConnell’s for Ilrnsh magazine 
and the trade press 


. . . 
ACCOUNTS RELINOUISHED 


Alfred Bates & Son Ltd. have 
relinquished the accoum of Sanmes 
| tam and alled products 


dirsin 


NEW CAMPAIGNS 
A record post-war campaign for 
R 


CURRENT 


ADVERTISING 


Lid., will break in the middie 


Also in the schedule are 


D.D.W. & S. Will Handle New 
Band-Box Line 


Dolan Davis Whitcombe & Stewart Lad. 


Trade press advertising is now run- 


is being introduced wi 


A new scheme for 
a company of the Parkinson 


full pages in women’s w 


Lambe & Robinson Ltd. 


ACCOUNTS MOVING 


On Tuesday (April 1) the 
of Commercial Advertising 


handle an advertising campaign for 
a Lay Appeal to collect £500,000 
for the Church in W The 
will be launched after 
a full-page im the 
“Western Mail,” and regular adver- 

i ally 


the printing metal division of Fry's 
Metal Foundries Lid. Printing : 
newspaper trade press will be used 


Manchester (April 2 


Robert Brandon & Partners Lid. every newspaper throughest Wales. 
This is believed to be the first time 
a church has oy on a large 
scale an ane for f 


Parkinson & Cowan 
Graethams of hemp Tes been 
, Shipping and engincer- 
roofs which have endured through 


* 
Donald Macdonald (Advertising) 
be 


use of this association by sending a 
Augur & Turner I td. 


new campaign for Joyce (California) 


being taken in alternative months in 


rs 


represented by 


OATES 


Trade press adve rtisements are now 


ARTIST PARTNERS Ltd., 


9 Lower John St., London, W.1. 


Commissioned by 


JOHN HADDON AND 


for Starline Varnish & Enamel Co.. 


This is being supported by 


sent direct to consumers 
& Co., Ltd., are the agents 


- 
ee 4) Apa 3, 1952 
+ ‘6 ee 
: of May It w id 1ges 
im the Daily Graphic and Sunday 
Grapic 
. provincial papers, women's maga- 
7 zines, and posters on London 
‘a Underground A window display 
f scheme is also being prepared 
7 ave heen appointed to ‘| 
% — EEE ona Seti, « Band-Box product ning. The press advertising will 
7 made by Ashe Laboratories Lid DDW. & S. were recently feature ~ _ De ¢ a — 
; int ‘ - horator product Amplex cum powder, and 4 new matt- 
. nO ~ + aes for another Ashe La atories produc P creme for dry skins. Agents: §. T. 
a e 
SNC Th name wae want 
‘ ‘ t * . * 
an extensiv campaign which in slready agents for several com 
hides Ecck!y | panics in the group iT i 
and monthly magazines, and film . * . & Cow , , t | 
magazines including = Picturegver : ot gers —_" ae 
: National dailics and Sundays ar Doig Advertising Lid. (New and water trade press Agents 
also being used and showcards hav castle) have taken over advertising ae & Led. 
4 heen produced and press lator on behalf of * * * 
7: Colaire is a powder which Steel's I ~ pr ring Products Lid First national advertisers to use 
slied to the hair with smal makers of Coles Mobile | cranes the Hulton Eagle merchandising 
See ' at , nd at Coles “Electric f trucks and = service are Batger & Co., Lid. The 
: rush. kt is designed to be used Coles electric hoists. Sp ace = has scheme will integrate port-of-sale 
ee to “highlight” natural colour as a been booked in trade and technical displays with the new advertising 
: contrast, or to give even colour to press. The Sturdy Flectric Co. Lid campaign for Silmos lollies in 
3 greving hair Available in sun have also appointed this agency Eagle and Girl which begins this 
Fi ™%, gold, amber, coral, bronze, auburn The company manuf horn to be — - "eee 
‘ : glow, and silver moon, it retails at en rs and — = shortly to 4 are the agents. 
| ‘1s. Od ae —" el a = an * * oe 
7 e ° . slected technical journals More than 1,200 16-sheet poster 
- es r : ¥ oe oe one & Lee 
“¢. g nl NEW ACCOUNTS Cheshire, Derbyshire and the West 
se —— Riding of Yorkshire for the 
: ios reich are to oithecrn Radio and Television 
-_ , itd Show to be held at City Hall 
; q Ee -May 3). Bus 
o sides will be used in Manchester 
a Press advertising “covers norther 
; 7 Press advertising covers northern 
Be. i : . ° " provincial __ Rewspapers. Agents 
*s H = hal * * * 
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on % WAS St hte Keys. i Gumption Products Ltd. and 
* i Ae ae | Fletcher Miller | makers of Mukicore Solders Lad. are both 
7 5 ° | oh “ee Lana ae Uy | industrial oils, and f F. Haworth members of th _ Kes y Industries 
j : , i Ae >, ot | (A.R.C.) Ltd, mak of acid and G cone and . the makers of the 
A f es a alka smooth __ pas made 
: < P ee 
2 - s ® a4 
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i f 4 hav oT . th ‘ : 
\ — - ~ y : m to the asso n and offering 
arn } . ~~ em — loch = Developn ; Association Gumption for use in their works 
4 7 * Stakes Roltteh a . = = vee Agents R. s. Caplin Ltd. 
« a . e y =" } ¢ rt h ¢ s and weekly * * * 
ia = : { a. | papers a ul posters This agency is 
or, } My also —_ handling ivertising for Puppets are being featured in a 
4 </ nw» } Pe! Covenanter’s In \orfoyl, wth ii ___ __ s: 
% oD ids. in home and seas publica Lid t colour half-pages are 
7 ~ a . | fons ee 
4 7 Py * . * Miustrated Picture Post and 
- . Two new clients for Sand Pad Woman s Own Other magazines 
4 licity Ltd. are Pal Cycle Products being used are Housewife, Vanity 
: ee a Lid meuniere , yele shock Fair, Vogue, and Good House 
.. . = absorbess and ss08 = and Keeping Eight-inch triple column 
eae , Line Dormar Ltd., ma fer specialists spaces have been booked in Even 
my a _ j b e - -. ing Standard and Sitar Agents 
ei Rater = ors drawing by . Pictorial Publicity Co., Ltd. 
: _M.Y. Advertising & Publishing * * * 
P Co. have been ay d agents for . 
Ps E. G. Willis (car agents and motor A new scheme for Stewart's 
Sap | repairers) Sp field Court jellies, made by Wm. Stewart & 
ey | Garages, Ostrich & Fancy Feather Arnold Lid w se women's 
Bs a Manufacturing Co., Ltd., millinery 
‘i trimming manuf rs, Mill to 
e 7 Man Ltd... ma { distributors pes - D . 5 
a pene 1 — ~. . ober = Bookings have been completed 
“wap ag once ponents 7 eee 
es = Gerrard 1157 (3 lines) shade frame manufacturers —— - - 
. ; uret ltd he Ss i in their series 
Be 7 bal ° * of intensified regional campaigns 
Ba x S. C. Peacock Lid. (Liverpool) iE spaces 
Pa Pt have been apm i bv Leila in nat | weeklies, and 80,000 
e ine i Fashion Co. f ivertising in ful have been 
A ay 4 [ee LTD. FOR HOVIS LTD national press. Another new client Crossley 
cere is Decorous Garments Ltd 
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A Stitchcraft reader writes.. 


va j, Smithers el’ 

us _ ~ a 

a> neg! pa nn draw €%) 4] 
=> a= ry 


from photographs. 
With tracing paper — carbons too, s Se mw yx 
The job took much too long to do, wad - 
Which meant that 

— poor old Smithers’ time 
o) Fs ‘\ In profits 

# hardly showed a dime. 

Yet Smithers’ chief 


was loath to say: 


“ Augustus, kindly go away”. 
—_— — he had a parang: thought; 

Some Kodatrace he wisely bought. 
Now Gus does drawings by the score, 
Where he did single ones before, 


By simply tracing through, in ink, 


The finest details, in a wink. ~~ 
This better work, this faster pace RR 
| 


= 
‘ 
) tj re 
A KODAK PRODUCT ed 


Kodatrace : 


a 
THE MODERN TRACING FILM 


Supplied in Sie widths in rolls of 20 yards : 
ond rolis of 10 yards 
Sole Distributors H.C Slon : 


ABC net sales 241,388 copies a month: Type area page 81 ins. x 6 ins. 5 
CRAVEN HOUSE. 121 KINGSWAY. LONDON, W.C2. = Jel: HOL. 6086 £204 a page : Advertisement Manager S. H. BOWDEN, Stitchcraft Ltd., 


Great West Road, Brentford, Middlesex. Telephone EALing 6283 


Is solely due to Kodatrace. 


a 


all types of | 
: 

Postal A SILENT fees | 

Containers and SALESMAN oan 


Both an imposing display unit and a handy show- 
case, this Morey cabinet SELLS Rawiplug products 


Strawboard backed 


Envelopes dm, MOREY (BARNET) LTD. =e 


Makers of Metal Display Fi ungs 


made specially by 2 
Geltot- pone 
Whitman Co gered tye 8 


y (1) 


Rodney 4560 & 6165 


JS YOUR ADVERTISING MEDIUM 


THE KENNEDY PRESS LTO. 39 MING STREET WEST. MancwEesTER 5 
(ONDON OFFCE FF S8OFORD STeEET (OnCOM, wee 
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THAT the Fleet Street Column that they can speak at first’ hand 
Club has opened a special shout Britain when they sell tourm 
uen for S%. Bride's church tickets back im the States 
tron fund e e > 

* . , THAT Procea Products Lid. enter- 
THAT WW. J. A. Moartey-Sath, tained their agents, Dorland Adver- 
public relations officer of he using Lid, to a series of friendly 
Advance-BE.T. Combined Group darts and enoaker games 
of Laundries, told a po ‘ * 
ference that the press was in IHAT Gaul Fe publicuy 
fluenced by its readers far more manager of Republic Pictures, has 
than by efforts of PR.O's returned to London after a short 

visit to Ireland 

THAT « “Mass? bservation” bulle- ° * * 
tin shows that one out of every 12 THAT Sir Francis Meynell will 
mothers ac information on ve the ercy Smith memorial 
care of their children from booklets ecturc, on “John Baskerville 
iwed by patent food manufac. Printer and Designer” at the Roya! 
turers. Society of Arts 

. * . * >. ” 
THAT Campbell C. Chester, wn THAT British Railways will distri- 
recently London representatiy f bute about two millon picces of 
Die Afrikaanse Pers Beperk, ba publicity literature featuring the 
married Miss M. A. Adler, who Firth of Clyde this season 
was his secretary in London fi " * . * 
number of years. They will mak THAT because of a record in 
their home in Cape Town where h crease in daily inquiries the Isle of 
has opened a branch office for that Man publicity board is printing 
paper 10,000 extra guides. 

. . * * > 

THAT Cowlishaw & Lawrence THAT Mullally & Warner Led. have 
(Advertiing) = Lid have been been appointed press representa- 
sippointed by HM Stationey tives of Payot Products by the sole 
thee as advertisement contractors agents in t U.K msey Muir 
for Agriculture, the monthly jour . * 
nal of the Ministry of Agriculture THAT McGraw-Hill Publishing 

® ° * Co., Lid., have acquired a building 
THAT Trans World Airlines are at 95 Farringdon Street. It will be 


sending salesmen to this country so 


We 


car— 


renamed cGraw-Hill 


House” 


acin 


Review 


THE HOME MAGAZINE 


for all sportsmen 


Covers the country from more than 


one hundred centres, and carries 


your message to the whole family 


ROBERT A. YEOMANS 
( Advertisement Manager) 
Racing Review Publications, Limited 


32 Park Lane, London, W.1 
Tel: Regent 7627-8 
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Shefield and Manchester branches of the Incorporated Advertising Mana- 


gers 
Left to right, front row 
Davidson (She fheld 
(Sheffield), E. G. Re 
chester), F. E 

C. F. Pittock (Manchester), 


»berts 


Association visited the “Manchester Guardian” 
4. E. Philips, E. E. Walker (Manchester), 
H.R. Baldrey (Manchester). 
(Manchester), 
Townend (chairman, Sheffield), 
W. Hawkes (Sheffield), A 


News.” 
iss F. M 
Back row, J. E. Ortton 
A. R. Todd (chairman, Man- 
Cc. S. Hammond (Leeds), 
. Brown (Manchester). 


and “Evenn 


and all departments will be housed 
under one roof 

* > 
THAT John Batten, advertising 
manager of Watney Combe Reid 
& Co., is taking part in the R.A.C 
1,800-mile motor lly round 
England, Wales and Scotland. 

* * * 
THAT Younger Film Productions 
Lid. table tennis team has won the 


third division trophy in the Film 


Renters’ table tennis league 

. * * 
THAT total attendance at the 
“Daily Mail” Ideal Home exhibition 
which closed on Saturday was 
1,025,315. 

* . + 
THAT the Burford Printing & 
Publishing Co., Lid. have taken 
out a provisional patent on a 
novelty advertising roller blotter 


* * * 


THAT there will be 108 exhibitors 
at the ninth annual Radio Com- 
ponent Show which opens at 
Grosvenor House on Monday 

* * > 
THAT Wahl Asmussen & Co. have 


been appointed Scandinavian repre- 
sentatives for Rumble. Crowther & 
Nicholas Ltd. and ¢ Mitchell & 
Co., Ltd 
* * 
THAT Maclean of Helen Jardine 
Artists has been ec! d a member 
of the Society of Industrial Artists. 
* * * 
THAT plans for a publicity drive 


by Exmouth with window displays 


in the Midlands have been post- 
poned until next yc 
* . * 

THAT Eric Little been made 
an honorary memh f the Pub- 
heitty Club of Lond m recogm- 
tion of his services the Club's 
historian 


Diploma Holders 
Study Week-end 


Yorkshire branch Society of 
Diploma Members of the Adver- 
tising Association, is to hold its 
third and most a ous study 
weekend at the Cairn Hydro, 
Harrogate, April 2¢ d 27 

Its five sessions wi! ude talks 
on Production j y Fred 
Winterburn, of G 1 Advertis 
ing Lid Mark and “Mar- 
ket Research,” by : ners of the 
Market Research Society “Ad- 
vanced Typograph by Mrs. 
Beatrice Warde { Monotype 


Cousland, of W. S. Crawford Ltd. 


THAT W. S. Crawford Lid. darts 
team lost 2—1 to Kemsiey News- 
papers Lid. at the Crown and 
Anchor, Wine Office Court. 

* . * 


THAT Sebel Products Lid. are using 
tie-up publicity with the film “Never 
—_ back” in which Mobo toys are 
u . 


THAT Italy has formed a public 
relations institute to be administered 
under a constitution based almost 
entirely on the British one. 


ADVERTISING 
DIARY 


Friday, Apel 4. 

Baisto. aNp West Pus.icrry 
Civs dinner, socal and dance 
Grand Hotel, 7 


Atkinson on “The Busi 
Politics" Grand He 
m. 


Cius oF GtLascow 
Grosvenor Restaurant, 


° 1. 

Baistot aNm West Puaticrry 
Cius. Desmond Tripp on ‘Photo- 
graphs in Publicity’ Grand Hoxel, 
630 pm 

Pusucity Cius oF 
Lord Mancroft on 


ApverTisine )§6<(CLUB. 
A. Rober'son-Macdonald on 
{mportance of Timing C. Mark 
Ployd on “Public speaking instruc - 
tiom—the years after” and F 
Gillard “Other people's 
$4 Fetter Lane. EC 4 7.15 pm 

NOR THAMPTONSHIRE 
Cis W._ EE. Joseph on “The 


basis of successful marketing—e 
fully efficient sa'es force.” Angel 
Hotel. Northampton, 7.0 p.m 
Tuesday, 8. 

REGENT ADVERTISING CLUB. 
George Worledge on “Creative 
approach t Advertising,” 54 Fewer 
Lane, BC4 651 pm 

MANCHESTER PusuiciTy Assocta- 
TION luncheon meeting John 
Murray on Once man’s view.” 
Cafe Royal, | p.m 


Breminonam Pusticrry Assocta- 
Tow =AssociutTes’ Cirecie annual 
mecting 

Tae Women's Abvertisine Clus 
w Lonpon dinner wii 
Brown on “How the World Wags.” 
Trocadero, 7.30 pm 

Beaproap =Pumucrry Assocta- 
Tow. Clifford Hobson on “Motor 
Raljes. The Monte Carlo Rally and 
its Public appeal" Midland Hotel, 


om 
Wednesday, April 9. 

ADveayisino Ciup oF OXFORD. 
K. Lockhart-Smith on “Best Pub- 
ticity Films of 1951," Black Hail, 
630 pm 
Thursday. 

Pusuiciry 


Cius oF kasne lun 
ker Miss 
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DURHAM 


for Coal 


What a rich market there is for advertised goods in A network of 36 Westminster Press newspapers serves 
populous County Durham! Here, the DURHAM COUNTY the most thriving provincial areas in the country. The 
ADVERTISER SERIES covers nearly a million and a half men ‘Thrifty Thirty-Six’ are in intimate touch with a big- 
and women, many thousands of whom are well-paid spending public, and for a remarkably small outlay their 
workers in the big industries established in this area. columns provide an ideal medium for your advertising. 


the thritty y=Six 
for well spe rop riations 


All the Pp itty Thirty Six are members of the A B.C.) 
ERNEST LUMSDON: London Advertisement Director 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 
167-170 FLEET STREET, LONDON, E.C.4. TEL: CENTRAL 3265 


Leeds Office Manchester Office 
RUSSELL CHAMBERS, MERRION STREET, LEEDS 2. TEL : LEEDS 24998 MIDLAND BANK HOUSE, 26, CROSS STRERT, MANCHESTER 2. TEL | BLACKFRIARS 9990 


the facts 
...ts ready to welcome the delegates to the 
Advertising Association’s Annual Conference 
May 8-11, 1952, inthe Royal Pavilion Estate. 


Brilliant, beautiful, historic, the Prince of 
GOODWILL PUBLICITY Conference Resorts is at its spring-time best. 


. in the shop . .. in the 
street ... in the market- 
place .. . in the home. 


Yes, LEARUBBER BALLOONS 
bearing names sales messages. 
are s great selling medium—as 
many famous national Advertis- 
ers and their Agents know so Ve 
well, Retailers like them . r Uae hae hg 

customers are delighted to have he wee tae , ‘on oe pe fhm every gD 
them they're colourful, can ‘ >. a ae . © HERTS and BUCKS, 

yt ge gm Pa a Al Ww Vie > tiviving territories, with over 12,000 


Pram ' Sb) : a yt 
ge Par |HOME COUNTIES 
LEA BRIDGE +. a , HEWSPAPERS — 


\» RUBBER vcoe 45/- = - 


fé 
WORKS LTD ” ere 


wih 
( )) LEA BRIDGE, LONDON, ES 131 Fleet Street, E.C.4 Central 1960 
{ Telephone: AMHerst $015/7 


Head Office LUTON Phone 5050 
ae Telegrams: Learubber, London Advertusernem Manager Cloude W Gilder 
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The 
>! 
BEDFORD 


BRIGHTON 


' pk . = : — 
rf _ 


all that a first-class hotel should be 


KING'S ROAD 


Tel. BRIGHTON 27184 


200 Rooms, First-class facilities for Conferences, 
Business Conventions, Banquets, Weddings and — 


Private Functions 


UNDER PERSONAL MANAGEMENT| 
The on THe SEA FRONT 
Yr i BL e 
RE NGS Finest Cuisine 
and 


HOTEI 
aM 


KOSHER) 
BRIGHTON 


. 
100 BEDROOMS 


Every Comfort 
Cocktail Bar 
Ballroom 
© 


BRIGHTON 29155 (6 LINES) 


coverage 


" The Water & Senitery Engineer * 


you simeost complete coverage in the water 


will give 


and sewage works markets, also with ‘and 
drainage and river works 
will compel the atcention of the engineers 


Cover positions 


*@ pertect comb: nation 


Contact The Advertisement Manager a 
DALE REYNOLDS & CO. LTO. 
2 Pinebury Sq., London, £.C.2 

Monarch | 54) 


Official booking Agents for 
sae > ~~ pene 


THE SOUTHERN 
ACCOMMODATION BUREAU 
68 Queen's Road, Brighton | 
(Just outarde the station) 
Telephone Brighton 25532 
nye Digs * Brighton 
accommedatvon at 2! 
prices from _~— 4 quinecs upwards 
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Mayor Welcomes Advertising 
Association Delegates 


Alderman Eric Simms, J.P., 


Mayor of Brighton, in a mes- 
Sage to ADVERTISER S WEEKLY, 
writes 

“It ts very pleasing to 
this opportunity 


have 
of extending a 


hearty welcome to all the dele- 
gates of the Advertising Associa 
tion who wil! be visiting Brighton 
im May 


“The name of Brighton has 


been synonymous with holiday- 
making ever since the end of the 
eighteenth century when the 


Prince Regent first visited our 
town. I hope that during their 
Stay Our visitors will find time to 
enjoy the many amenities that 
Brighton has to offer 

“I hope, too, that the delegates 
will have every success in their 
business mectings and that their 


satisfaction with the arrange- 
ments on this occasion will 
prompt them to visit us again 
soon 


“| shall look forward to meet- 
ing the members of the Associa- 
thon and their ladies at my recep- 
tion at the Royal Pavilion on 
May 8.” 


15 Years Ago 


MEMORIES OF THE LAST 
BRIGHTON CONFERENCE 


Names that are still prominent 
in advertising now and subjects 
that are still to the fore were 
much in evidence the last time 
the Advertising Association held 
its conference in Brighton 15 
years ago. 

Radio advertising 
opening session S 
the president a 
broadcasts should be 


figured in the 
Josiah Stamp, 
saying that 

advertised 


sufficiently to catch the public 
interest, added: “Ii comes as some- 
thing of an anti-c! x, however 
when the actual programmes are 
constantly interrupted by advertis- 
ing talk.” 

W. B. Robertson. then advertise- 
ment manager of Amalgamated 
Press, urged the advertising com- 
munity to stand by the A.LD. re- 
commendations. C.J]. Rose, adver- 
tising manager of Scott & Bowne 


Ltd., claimed at the Press Represen- 
tatives’ Session that advertisers had 
the right to know the truth about 
circulations, and Roy Clark, adver- 
tisement director of the Star, urged 
newspapers to give their advertisers 


@ Continued from 


page 4. 


MEN BEHIND THE BIG EVENT 


of publicity, Brighton, and now 
director of publicity. Hove 

Ronald B. Browne,* joint man- 
aging director, T. B. Browne Ltd 

A. D. Davis, associate director, 
Armstrong-Warden | td 

N_ H. Gardner sirman and 
managing director, Walter Hill's 
Poster Advertising Co., Ltd 


A. Everett Jones.* managing 
director, Everetts Advertising Ltd 
Andrew Milne.* director and 
general manag Drapers’ 


Record and Men's Wear 


H. A. QOughton.* chairman, 
W. S. Crawford Lid 


merchandising service - SF 
Cassels, then advertising manager of 
Moss Bros. Lid., said “Statistics 
prove and improve the value of 
direct mail.” 

The Newspaper Management ses- 
sion was presided over by F. P 
Bishop, and Ulric B. Walmsley was 
among those who took part in the 


discussion. At the Empire Session, 
Beverley Baxter, then as now an 
M.P., claimed that advertising could 
“spread the light” in Empire trade. 
At the agents’ session, Sinclair 
Wood urged closer co-operation 
between editors and advertising 
men. 

Speakers at the Clubs’ Session 
included / Buchanan-Taylor, 


chairman of the Publicity Club of 
London, and Roger S. Falk, chair- 
man of the Regent Advertising Club. 

Sir Harold Bellman presided over 
the closing session, when Sir 
Charles Higham appealed for a 


higher ethical level in advertising, 
and a resolution that both publishers 
and agents should obey A.1.D. re- 
was approved. 


commendations, 


Martin Pick, advertising mana- 
ger, Arthur Guinness Son & Co., 
Ltd 


G. R. Pope (ex-officio), assist- 
ant manager, The Times. 

John Rosswick, 
manager of Woman 
Press Ltd.). 

Cc. R. Studd® (hon. secretary), 
advertisement representative, 
Illustrated Newspapers Ltd. 

Wm. C. Thielé, advertising 
manager, Yardley & Co., Ltd. 

*Member of the conference 
executive committee. 


advertisement 
(Odhams 
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Brighton's 
Brightest Hotel 


Mix Business with Pleasure at 


ARNOLD HOUSE HOTEL 


55 MONTPELIER TERRACE 


Fully Licensed Lounge Bar 


Dancing Resident Band 
UR Hotel has one hundred bed 
rooms and combines a warn 


friendly atmosphere with a business 
like efficiency that caters for all a 
traveller's requirements There is 
always some form of entertainment 
dunng the evening, especially dur 
ing the winter months when there is 
usually dancing three or four nights 
a week 


Central ight Porter, H.C. Water, 
Interior-Sprung Mattresses, Comfort 
able Loun Dining Room seats 14 
Glorious Gardens, Table Tennis, Bar, 
Billiards, Conference Room, Wired 


T bree Pianos, Central Heating, Fires in 
Bedrooms, Personal Supervision 

(Jur terms are reasomabic 

Bep ano Baraxrasr 12/6 (including 
carly morning tea). Luncn 34/6 
Dinner 4/6 


FOUR DAYS . . FULL BOARD 
Telephones 
Reservations . “@ Brighton 25055 
Visitors - Brighton 26762) 


“ Never a dull moment!” 


HOTEL 


METROPOLE 
BRIGHTON 


+ 


HEADOUARTERS 
ol the 
ADVERTISING ASSOCIATION 
CONFERENCE 
Extends a 
CORDIAL WELCOME 
to all 
DELEGATES 
* 
Ideally situated facing 
the sea 
* 
Telephone 24041 


47 


| | Publications ' 


Liverpool Weekly 
Changes Name 


As from to-morrow's (Friday's) 
issuc. tf Garston and Woolton 
Weekly News, one of the Widnes 
Weekly News Series, will appear 
under the new tithe South Liverpool 
Weekly News. 

> > > 


John O' London's Spring Books 
Number, now on sale at @d., is 
double the normal size and contains 
48 pages, of which 20 are advertise- 
ments. Many leading literary ad- 
vertisers are representc A green 
and black cover shows two young 
people reading in a meadow 

} * * * 
Current issue of 
contains a full colour litho 
inset carrying four ethical 
announcemens 
* > * 


Toy Trader and Exporter has 
launched a weekly news sheet free 
of charge to subscribers as 
supplementary medium to spotlight 
news and advertising which is of 
immediate interest. First issue was 
mailed on March 28 The Toy 
Trader monthly will be published 
on the first Friday of cach month 
and the news sheet on the remain- 
ing Fridays 

. ° . 


Shoe and Leather News is distri- 
buting free to retailers throughout 
the country a poster saying: “Walk 
for health and economy.” i is felt 
that, at a time when the public is 
conscious of increased fares, the 
poster will help promote the sale 
of footwear 

* > * 


Truth has reproduced, on a two- 
leaf semi-stiff folder, excerpts from 
tributes paid to it by a number of 
journals on the occasion of its 75th 
birthday on January 4 


* e ° 


March 29 issue of lnavestors’ 
Chronicle contains a bound-in 40- 
page Annual Survey of Banking 
and Finance, of which more than 
half consists of advertisements from 
banks and finance houses. 

* * * 


Joyful News, the Methodist 
Weekly founded in 1883 and now 
edited by Rev. John A. Broadbelt, 
goes up from 2d. to 3d. with this 
week's issue. 

> * . 


Over 35 applications were re- 
ceived in less than an hour, follow- 
ing the announcement in the 
Accrington er of the forma- 
tion of a North-East Lancashire 
Children’s Road Courtesy League. 


* * * 


Hard Trade J i, now in 
its 7%h year, publishes a record 
issue for the Spring and Overseas 
Number, comprising 460 pages, of 
which 378 are advertisement pages, 
59 in colour. 

* * > 


| The Art Foundation, Inc., of 
| New York, publishers of ARTnews, 
| America’s oldest art magazine, are 
| planning a Golden Jubilee Number 

in June, to the most sumptuous 

single issue they have ever pub- 

lished. British advertising will be 
| handled by their representative in 
' this country, Will ds. 
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(Continued from page iii of cover) 


‘CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS V..cCANI 


| 
PERSONAL SPCRETARY «ented for 
| Advertmnge Manage (yood shorthand 
typime speeds Seocemery. some general 
adverumng Knowledge a9 advantage but 
mM cuenta Write in fire tmatance 
particulars to F FF Ingersotl 
Ltd. Ingersoll Corner. South Rusmlip 
Middlewes 


VACANCY oxunm tor an Ednoral 


working condition 


. 
Bou 41°99 Ad Weekly 180 Pleet St BC« 
. afc seeking the 


asvistants To qualify for mudcratwn 
applicants should be ‘ be carly 
twen auld be conversant with the 


sh 
techmicaittice: of prodection work ang 
Should have had some sgemy cuperi 
ence Application: giving details of 
age expenenc and salary required 
h t tw the Production Direc 
tor, 8S H_ Benson Lid. Kingeway Ha 
LONDON AGENCY has an opening for 
a LAYOUT COPYWRITER to work 
primarily on FASHION ACOOUNTS 
Cnty applicants with similar agency 
expericme need apply Write, giving 
details of experience. age and salary 
required to 
Box 4181 Ad. Weekly 180 Pleet St BCs 


APPOINTMENTS WANTED 


ADVERTISING MANAGER AND 
PRINT BUYER 

age 37 Sound knowledge, printing and 

alled trades 2! years experience 

multiple organisations. Seeks change 

with increasing responsibility 


Box 4167 
Advertiser's Weekly 188 Fleet $1 ECS 


AUSTRALIAN (woman), 12 years’ adver- 
tising experience secks awistamt execu- 
tive position 
Box 4189 Ad. Weekly 180 Pieet St BC4 

ANY ACCOUNT Exccutive of Advert™ 
ing Manager in London requiring an 
experienced assistamt (male). is recom 


Box 419 Ad. Weekly 180 Pleet St BC4 


YOUNG ARTIST DESIGNER cocks 
change At present employe! dcewenng 
point of sale material Also packaging 


desian 
Box 4191 Ad Weekly 180 Piecet St BC4 


Commercial 
T\pographer 
MEMBER of the BRITISH 
TYPOGRAPHERS GUILD 
SEEKS CHANGE 


Write Box 4142 
Advertiser's Weekly 180 Fieet St EC4 


SHORTHAND.-TYPISTS. Private Secre- 
taries, Clerks, etc. If you are in urgent 


Wh 

(WHitehal! 5924) We 
efficient personnel 7 ¢ 
THERE'S A MAN HERE wh) © lookine 
for an established company—preferabty 
with House Organ and Pension scheme 
or S.W. London or N. Surrey areca 
which (in turn) & looking for an Adver 

tising Manager. Please write 
Box 4016 Ad. Weekly 180 Pleet St BC4 


COPYWRITER 
Agency Copywriter, well paid and 
well regarded, feels in ceed of a 
chanac He is 45. widely experienced 
and thoroughly competent; docs not 
claim brillience but can pull his 
weight with the best Full details 
will be sent to a London Agency or 
large-scale Advertiser who is genume 
ly interested and can offer a good 
salary. Picase do not write otherwise 


Box 4177 
Advertiser's Weekly 180 Fleet St EC4 


| 
PRODUCTION MANAGER, \8 year 
experience 2 largest agencies, secks 

| change. Moderate 
’ Box 4193 Ad. Weekly 180 Fleet & BC4 


APPOINTMENTS WANTED 


PRACTICAL AND PERSONABLE youne 


man socks mition at 6 6Advertiving 
Manager of Birector Deputy. Kaow- 
ledge of lettering. sk screen, show 
cards, display chasing. oF 
Box 4192 Ad eckly 180 SECS 
TRCHNICAL §TLLUSTRA (two) 
employment. Only top class work 
comadered 


Box 4176 Ad. Weekly 180 Pleet & BCs 


FREE LANCE SERVICES 


SERVICE offered by = artivt 
v usual ier lettering jay designs 


outs, . 
paper sculpture posters, ete. OERrard 
‘4. 


BUSINESS OPPORTUNITIES 


POR ALL commercial ort phone MUS 
718 Partridee, 2) 
wool 


Pioomebury Sa. 


SALES AND WANTS 


“MASSEELEY” No. 9 Showcard Outfit 
enh in. = Sh in. Platen Press. siid- 
ime table ang work table with draw 
Finishing press. Heated wp platen 
24 m = 10) in. 200/220" with ther- 

Cabinet 13 in. a 18) 

with 6 drawers, quantty of type F. } 

Edwards Led $9 Euston Rd. Lon 

don, N.W.1 EUSton 4681 


LONDON LETTERPRESS PRINTERS 


can take on additional work Period) 
cals, Catalogues, Advertising Polder: 
Leaflets, exe. Good Service, Prompt 
volalots given 

jon 4173 Ad. Weekly 180 Fleet St BCs 


Modern organisation and plant. Regular 
road collection and delivery service to 
London (35 miles). On main line. Ask 
for London representative to call, 
Printers to the trade for 50 years. 
WM. CARLING & CO. LTD. 
Hitchin, Herts, Hitchin 93 


CANDIDATES FOR 
THE AA, LLP.A. and LS.MLA. 
EXAMINATIONS 
are offered a coaching service 
which has won remarkable 
successes, including a large per- 
—— the A.A. Diplomas 
awa in recent years and 
1S.M.A's Pickup Medal in 1944, 
1946, 1948, and 1950. We also 
offer non-examination Courses, 
both comprehensive and 
specialised, in modern Advertis- 
ing. Salesmanship, and Sales 
Management. Send for our 28- 
page let “‘Advertising’’ or 
**Salesmanship and Sales Manage- 
ments"’ (36 pages). Each is pack- 
ed with practical information. 
They are free. So are the willing 
services of our Advisory Depart- 

ment. 
INTERNATIONAL 
SCHOOLS LTD., Dept. A.W. 
i Bidgs., K y. WLI 


, Ringe 


SPECIAL ANNOUNCEMENTS 


See March 20 issue of Adver- 


April 17 will be the next 
issue containing these 
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APPOINTMENTS VACANT & 


UNIQUE 
OPPORTUNITY 


AN IMPORTANT LONDON 
PUBLISHING HOUSE offers a 
unique opportunity for a man 
with good personality, under 40, 
who has experience of per) 
odical publishing, especially of 
the advertising department. Ap- 
plicants must be men with ideas 
and the ability to carry them 
out. The position offers scope 
for advancement to top level 
responsibility. Write in confi- 
dence to 
Bon 4195 

Adverticer's Weekly 168 Fleet 61 E04 


YOUNG LADY required to check 
charges for printers blocks ete Prevs 
~- caperionce af advantage * day 
weet Write ee cape 
ence and salary required, to Secretary 
Greeniy's Lid. 9 Berkeley Stree, W | 

ABVERTREMENT REPRESENTATIVE 
if you can sell space on Foothall Pro- 

mmes and Year Books. Crieke: Year 

are prepared to a0 

anywhere. we have the job for you A 
cass man cares Oret class money 
these of proved ability need 

Sports Publications, 46 Watiord 

Hendon, NW 4 Hendon 19 


Se ee 


BORD CUARTAIOCHTA NA 
h-EIREANN 


IRISH TOURIST BOARD 


Applications are invited for the post 
of Organiwer for the National Festival 
to be held in 195). The salary attaching 
te the position will be fined in relation 
to the qualifications and experience of 
the successful candidate A person with 
wide sdminwtratiwe experience «@ re 
quired 

Applications (by letter 
give particulars of age, 

y. quali 
languages) and experience, and must 
indicate salary expected Canvassing 
wilt disquality 

Aoplecations with copes of references 
which will net be returned. must reach 

The Genera! Manager 

IRISH TOURIST BOARD 


only) must 
education 


(including 


ENPERIENCED GENERAL 
wanted capac of 
roughe and finuhed art 
wow an advantage 
for en appointment to Mr 
oe Crarke 
BCc4 uc ENtral 
ARGE SCN COMPANY with umque 
clam Point-of-Sale window aod 
Sion Units regewe a few re 
presentalives accustomed W carnine « 
least £1,500 per annem. to work on 
: fares of car allow 
One yh our representatives carneu 
£5,000 last 
Box 4077 Ad Weekly 180 Piees Si & 4 
ESTIMATOR joeeres by laree London 
Pubtiners Must have koow! edee { 
inting 
ms 4170 Ad. Weekly 180 Flee: Sc ECs 
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CLASSIFIED ADVERTISEMENTS | EQXIIISIRZ20 


RATES APPOINTMENTS VACANT, bx. 64 per tne 40s. 
APPOINTMENTS WANTED, ds. per line, SS. per doginy ‘pencil lack. 
chessiicatioes, 4. per tee, 455. per diepiny pencil inch. Miniwom, 


charge, ome Une ples 9d. covering 
ed vertine ane mits 


pettege, ote. Series 
weder seven imsertions MLST GH PREF AID 
180 Fleet Street, Leadon, EC 4. 


APPOINTMENTS VACAN 
perwes meet 


per Gixpiny panei tech. 
Al other 
. } eee Box Neo. 
rates om application: aff 
Address “ A@vertiner’s 
(MAncery 8844 


Agency if the applicant bo man aged 1644 inclusive of « woman aged 18-59 inctusive 
ales be or @e, of te cepleymrst. & excepted the providess of the 
Notification of Vacancies Order 1952. 

KENYA. Opening cccurs for youns 
vereaul Poster 


Showeard work for sik screen mitiaily 
excellent prospects in Agency 
Stadio Conditions, terms of service 
+ ey during 
May Write far appointment to 

Box 4152 Ad. Weekly 80 Piet St BCA 

ADVERTISING, ~~ ASSISTANT. Oi’ 
company wishes 
young sdvertsin"g man Ww 
De Duties would inmiude 
brocoures 
co-operation 
with cagineering stall and advertising 
agency lhe position is suitable for 
man with ability tw write wih clarity 
and who i: imterested in the engincer 
1 industry A wtwaiming period «© 
Thue would be in the North of 

Engiand. Please erie in confidence 
giving particulars of schoo! (and Univer 
sty), subsequent cuperience and pre 


sent salary to 
Box 4159 Ad. Weekly 180 Plieet St BC4 


caMaPiahed enginecring 
ww — amt 


RETOUCHERS 
REQUIRED 
TOP SALARIES 

PAID 
write or phone 
CHAMBERLAIN STUDIOS LTD. 


2 LUDGATE WiLL LONDON E.C4 
Phone | CENtral 3570 


SMART LAD required in Advertumng De 
of larac industrial Eng neering 
‘ompany Excellent opportunity to 
gain thorough knowledge of publicity 
The } Smith Owen 
mation Limited 
ton Road, London, 


Fou Lid 3ay9 = for 

ment. 

EXPERIENCED RETOL a5 
for well known London studic ah 
class work, top — wages poliday ines 

car, Write full partic 
hor 4105 Ad. Weekly 180 Fleet St BC4 


tequired 
Se 


VISUALISER 


OF 
EXCEPTIONAL ABILITY 
REQUIRED 

An interesting appointment, 
in a London Agency of 
medium size with important 
and expanding national 


accounts, awaits a visualiser 
with long and successful ex- 
perience of devising the pre 
sentation of national cam- 
paigns in their entirety from 


press advertisements to dis- 
play material Applicants, 
please write fully, including 
age, education and salary 
required, but send no speci 
mens Advertiser's staff 
know of this advertisement 
Box 4194 


Advertiser's Weenly 180 Fleet 8: ECs 


To take charge of 
department. 
Pension and profit-sharing 
scheme. State age, full 
details of experience 
and present salary. 


Managing Director 
S. C. PEACOCK LTD. 
21 Leigh Street 
Liverpool, |! 


4 


LARGE WEST county manufacturers 
who require Advertsing Assistant are 
iMteresied Only m «2 young Man who 
has capericnce in print, Exhibition work 
and Packaging, with a general Adver- 
ting back ground Personal quaiitics 
of efficiency and ambuion could make 

this «2 first claws opportunity for one 

who has no fancy «icas of salary 

Box 4150 Ad. Weekly 180 Fleet § S BCS 


NOTLEYS 


Require an experienced 


TYPOGRAPHER 


e 
Apply to 
Studio Manager 


Cc. D. NOTLEY (ADVERTISING) LTD. 
1S HILL STREET, LONDON, W.! 


PRODUCTION 


required by 
important Oil Company 


Must be capabie of handling prew 
advertwements. purchasing all classes 
ot prim and dinplay material 
Essentials: Practical knowledse of 
types and bicck making proved 
sbiny to cope with detail Eaper:- 
ence in Advertising Agency and or 
Commercial Advertsing departmem 
desirable Aec 28-35. Good salary 
and = proapects Pension Scheme 
Write, quoting Dept. M i692 to 
Box 6275 at 191 Gresham House, 
EC. 


TECHNICAL WRITER ‘cquired. Writ- 


ing ability comb with adequate 
techaial backgroun Experience of 
radar and clectronx pmem. Apply 
with full details of agc caperience and 
salary cequired to the Personnel Mana- 

Sperry Gyroscope Company 
imited. Great West Road, Brentford. 
Middlesex 


REQUIRED roa INDIA, man to take 
charge sb cny of large 


Prospect 


Passage paid. Six mths leave on 
full pay after th cars service 
interview in London Re in Own 
handwritin to x 10° Clifford 
Martin L+ 13 Rew Suecet, W.1 

FIRST CLASS we’ ACE MEN required 
for Motor and Trades Pubtica- 
tien =«throughou G Britain Top 
commission paid A 


wo . ¥ 
Box 4166 Ad Week» | Pleet St BC4 


FIRST CLASS MACHINERY RE- 
TOUCHE wanted. must have had 
jong cuperience, ais oe lad wanted 


mec a commer- 


cual artist 
Box 4171 Ad. Weekly (80 Pleet St BC4 


’Phone your Classifieds to CHA 8844 (Ex 23) 


PART-TIME ADVERTISEMENT RE- 
PRESENTATIVES (al) mam centres), 
required for industrial journals. An ex- 
cellem »portuniy for cxperienced 
saicamen Top 

stating age, 

car owner The Pub- 

lishers Tru Lid. | Osper Berkcicy 
! 

ARTIST requred wo 

prepare lime ilius.ravions from engincer- 

me drawings Experience im photo- 
efaphic retouching an advantage but mot 


eascotial The position i super- 
annuated and has for the keen 

feient man, possibilities of advance- 
mem to ful) colour iustrating This 


Company is situated in London 
Write in first instance, stat- 
ing age, experience and salary required 
to 
Box 4188 Ad. Weekly 180 Fleet St BC4 
CLERK (maic). aged 20/25, with book- 
keeping cuperience required for Adver- 
tising Agency. ‘ day week. Canteen 
facilities available — full detaus 
and salary required 


Box 4184 Ad Weekly 180 Fleet St BCs 


REPRESENTATIVE 
required by renown London Silk 
Screen and Display Studios. Pre- 
viows experience essential. Weite in 
full confidence to 

Mr. Swerner, 

Associated Arterafts Lid., 

Plender Place 


es —y  - LAYOUT ARTIST wanted 


for London Adveriising Agency. Agency 
ewsen.i Permanent pro- 
Write, stating . 
y and when free for 


Box 4174 Ad. Weekly 180 Feet St ECS 
WANTED. First class Print Representa- 

tive with pees existing London clien- 

tele App 

Box 4169 Ad Weekly 180 Fleet St BC4 


YOUNG WRITER 
FOR 
GLAXO LABORATORIES 


A young writer, preferably a 
pharmacist required in a 
creative advertising team deal- 
ing with interesting scientific 
material. Applicants should 
have a sound knowledge of 
pharmaceutical conditions to- 
day and an ability to write 
interestingly. The post in- 
cludes participation in the 
company’s incentive and super- 
annuation schemes. Speci- 
mens of literary work should 
accompany application to the 
Senior Personne! Officer, 


GLAXO LABORATORIES LTD 
. Middlesex 


YOUNG MAN for 
ment well-known Company 
Must have completed military service 
Some ecxperence of printing and/or 
paper desirabic Good English cssen- 


ual 
Box 4172 Ad Weckly 180 Ficet St BC4 


Advertising Depart. 
London E 
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Apa 3, 1952 


APPOINTMENTS VACANT 


n nee tt —y 
~ 
W bitefriars 
cooD OPENING for lve young adver 
on North Loo 
Pull particulars, cauperi 


Row airs Ad. Weekly 180 Fleet St BCs 


ACCOUNT 
EXECUTIVE 
FOR INDIA 


Leading British Agency re 
quires young Account Execu- 
tive—age between 25/32 
for their Bombay office. 
Single preferred though not 
essential. 


This job offers great possibili- 
ties for a man of keenness 
and initiative who has a 
sound training im Agency 
practice and advertising 
technique 

Some creative ability, 
ticularly as a writer, 
be an advantage 


par- 
would 


First contract for three years 
with four months’ paid leave 
in U.K. on completion. All 
passages paid. Good salary 
and allowances by arrange- 
ment Write fully, giving 
details of education and 
other essential jnformation to 


Box 4197 
Advertiser's Weekly 180 Fleet 6: ECS 


PRODUCTION MAN aged about 25 re 
Quired »y medium size London Agency 
to act as assistant to Production Mana 

Must have sound know ledge of 
production work 2 weeks 
this year Write, giving age 

experience and salary expecte ed to 
Box 4187 Weekly 180 Fleet St BC4 


GRANTHAMS of READING 


are looking for an 
@ sound knowledge of Agency Prac 
tices of a methodical, painstaking 
Gisposition with «a 
detail, aspires to 
Manager of a really progressive agency 
and is prepared to reside in of near 
Reading 
Appixants should be prepared to 
take up duties on or before June 1 
1952. and make written application 
before April 19. giving fullest details 
of experence, salary required and 
ase. to 
9-1| VALPY STREET 
Reading, Berks. 
and mark the envelope 
CONFIDENTIAL 


Excecutive with 


A VACANCY EXISTS in the advertiv 
< © of a weekly professional 


and advertising 


Applications 
giving fa 


past exper 
miication of salary required 
submitted to W_K 

Box 4185 Ad. Weekly 180 Fleer St BC4 
ADVERTISING AND PUBLICITY 
Young lady, 20-24, with some experi- 
cence of agency or publicity work is 
offered interesting vacancy with air- 
craft company da 


able to type and have a 
good standard of cducation should 
send toll details to 


Box 4165 
Advertiser's Weekly 180 Fleet S: EC4 


GENERAL CLERICAL ASSISTANT re 
quired by Director of emall advertising 
agency Opportunny for right man or 

State experience 


ume 
Box 4186 Ad Weekly 180 Fleet St BCs 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


F C B WANTS AN 


ACCOUNT EXECUTIVE 


Tue wan we want may not exist. He's 
that good! Specifically — 

He is a man around thirty with a pleasing 
positive personality. 

He is agency-trained, and understands 
advertising and selling as they relate particularly 
to mass consumer products. 

He has had experience of marketing and 
merchandising in the broadest sense. 

He is willing to “live with the client's 
product. 

And he is able to use the agency's various 
talents to get his client on top and keep him 
there. 

If you're this man we want, please write 
and tell us why, outlining your background and 


experience. 


The Managing Director 
FOOTE, CONE & BELDING LTD 
27 HILL ST., LONDON, W.I 


for an established company to 
work various media in Mid- 
lands, Northern England and 
Scotland, Representatives must 
be prepared to travel, car an 
advantage Scottish repre- 
sentatives can be interviewed 
in Glasgow Remuneration 
by salary and commission. 
Write, stating age and 
experience to 
Box 13781 
Advertiser's Weekly 180 Fieet 6: BOs 


SPACE SALESMEN 
districts for loca) medium £10, plus 
common and expenses. Permanent 
Box 418) Ad. Weekly 180 Pleet St BC4 

TECHNICAL AGENCY requires youns 
man with knowledge of Electronica, one 
able w contro! account from contact 
to fimal sage 
Box 41% Ad Ws 


tequired im all 


chly 180 Fleet St BC4 


COPYWRITER- 
VISUALISER 


feyuued 


immediately for London 
Pubhctty Department of wortd-tamous 
travel concern A most imteresting 
and fascinating > Would appeal 
o & veretiic young man withing to 
extend bis caperionce DAA. an 
adv anlage W rite stating age. 
experience. salary required to 


Box 4176 
Advertiser's Weekly 186 Fleet 6: EC4 


MANAGING DIRECTOR of wellknown 
Private 
ty 

'* oa, |. muenmasied 

own miniat 

Box 4180 Ad Weekly 180 ‘Freer St BCA 


SPACE 
SALESMAN 


required by 
ABC RAILWAY GUIDE 


Applicant must be able to 
build up general National 
advertising (as distinct from 
hotels) for this publication, 
and should have good con- 
nections with Agents repre- 
senting National Advertisers. 
Remuneration by salary and 
commission rite, stating 
age and experience to:-— 


Advertisement Director, 
A BC Railway Guide, 
Thomas Skinner & Company 
(Publishers) Ltd.. 

330 Gresham House, E.C.2 


PROCESS ENGRAY ans require ) Poon 
\cdac 


keeper Typist Koo 

Trade an advantage 

and salary for 

opportunny tor & man to take charge 

small packing and despath department 
day week Write siving = tull 

particulars 

Box 4182 Ad. Weekly 180 Fleet & BC4 


(Continued on page 47) 


*Phone your Classifieds to CHA 8844 (Ex 23) 
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-MOTORISTS- 4 


This Gold Seal on the side- 


e 2 
all-in service walls of the latest Dunlop 


car tyres is the symbol of 
wa Out He 


Spy” FB 


rx3x37"5 
SPV a WANT 


if 
} 


(EAA 


NOAKES BROTHERS LIMITED 


Fanai iw) | Saaa | Ts Ml Metre 


7 4 L —STOP PRESS — 


NEWSPRINT: | MORE SPONSORED 
TYPESETTING « ELEcTROS | PRICE DROP ee 


STEREOS * MATRICES and 
of course, PROCESS BLOCKS 


The all-in service now re-introduced at 
our new premises In Norwich Street will 
enable friends in the production field to 
considerably lighten their task and be 
instantly assured of quality produced on 


time whenever they use ASTOR TRUSTS RULING 


Mr. Justice Roxburgh, giving re- 
in C Divi- 


new ' factories on Great West Road. 
that settlement enasepmnanemmamste 
| j » = Salmon, f 
’ ordinary | ™#nager .” joining A . 
2 Monday. 


all-in SERVICE A yl Ty 


NOAKES BROTHERS LIMITED | SSB “tice bed tack onigie fe 
recognise as valid a trust which it 

TEMPLE WORKS - NORWICH ST - E.C.4 could not both enforce and control. 
An — — = other 

Genny OS | , t— effect at the end of speci- 


were valid. 


quality newsprint were re- 
ceived from Canada at £52 a ton. 


The 


Published by the Proprietors, BUSINESS PUBLICATIONS, Ltd. at their office at 180, Fleet Street, London, E.C.4. (Phone Chancery 8844) 
- ” April 3, 1952. Printed in England by Staples Printers Limited at their Great Titchfield Street, establishment. 
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4 ) tE' Gy" i 
SS a | _ a ©@ Stronger and more flexible for a 
; r i f sees pow! Re greatest durability and rover Hmay, Fa of 
j w SS comfort. ” 
= lS SE pT se AL Ns @ Compounds which provide highest resis- ws 
i ps oe = 4 g tance to abrasion and wear. a 
i EEE, © ‘Patented Duniop tread with thousands 
: ——j 3 ‘teeth’ to bite the road. a 
—_ — F ; @ Deep-pattern tread giving non-skid - 
wees é efficiency right to the end. 
. a 1\\\ as im @ Silent running throughout its long life. ri 
ke " /es. 5) @ Non-Static properties for improved radio 
ss Wee 9g WT s ie , reception . 
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a4 | booked weekly 15-minute —— i. 
be Substantial drop in equalised ogramme from Radio Eireann on a 
price of newsprint confidently ex- | Fridays ‘This brings the total spon- eo 
pected in May, in view of reduced | sors on station to eight, and num- ‘i 
E me now being accepted by | ber of cponsered shows to 17 a Bi 
Scandinavian exporters. week. sponsors reported 4 
a F. yr WHT, +t negotiating for time. oa 
ager, New Supply Company, a 
a declined comment on “Evening weagegemnescansmme ot 
a. Standard” report that Scandinavian | Irish Minister of Health an- a 
= price hes dropped to £57, a ont nounced is Dal be oped to make eer 
‘eg reasing quantities 7. 
r | oc os en : 
preparations. a 
oan seers . 
; Middlesex County Planning Com- ia 
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. os i 
} were he ‘ere unen- 7 
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ae a 
| £31 10s. full page a 
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: will appear Monday. rer 
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